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Photo: Piure

Dear Valued Reader,

In this 10th edition we are looking at the highlights of 6 leading interior 

exhibitions in Europe: Ambiente, Maison Objet, IMM, BAU, Orgatec 

and SICAM.

Further, we are featuring an interview with well known architect Hadi 

Theherani, and introduce the famous designer Hanne Willman.

We are also extensively covering trends in light in kitchens as well as 

feature a report on trends in wall coverings.

A highlight of this edition is also the interview with Prof. Dr. Spitz on 

Vitamin D and the exciting healthy building projects we are introducing. 

We hope to give you some ideas and inspiration for your work and 

wish you a healthy and successful 2019.

Yours Sincerely

Häfele team
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NATURE’S COMPOSITES, 
NEW COMBINATIONS
INTRODUCTION

The Birkenstock brand characteristics are clearly found in its latest beds, made under 
licence by Ada. Photo: Guido Schiefer

INTRODUCTION
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This year’s imm Cologne International Furniture Fair with the LivingKitchen 

event clocked up an impressive 150,000 trade visitors. Not only were the two 

fairs successful in terms of the numbers, but more to the point with respect 

to the high quality of exhibits and their superb presentation. By general 

agreement, the main highlight was the Birkenstock Coppice, whose generous 

display of shrubs reflected naturalness and well-being; the animation was 

most effective. The human desire to withdraw from stress and relax is now 

greater than ever. This theme was evident in the exhibits presented by Janua 

und Freifrau. Janua showed a remarkable table, the ‘Monolith’, whose surface 

grains have an eye-catching metallic finish. Likewise, the ‘BC 06 Room 68’ 

shelf system is a new combination of solid wood and anodised aluminium. 

The continued trend to harmony and natural materials was also evident in 

upholstery, with soft glove-leather and velvet

Janua und Freifrau are among the trendsetters combining 
naturalness with high-grade design. Photo: Janua.
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2 Luxurious Premier: ‘tRACK’ by Volume K by 
Kesseböhmer combines high quality wood 
with fine metal. Photo: Guido Schiefer.

BEAUTIFUL HARMONY

IMM COLOGNE - LIVING

The clever use of 
accentuated light 
ensured that even 
simple cubes could 
conjure up an 
emotional moment.

IMMö
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If anything will trigger a ‘wow’, then it is the ‘V-Aura’, 
Voglauer’s new range of living room and hallway furniture. 
Its particular attraction is Alpine larch, whose surfaces 
have a routed abstract array of crossed lines depicting tree 
branches. Photo: Voglauer.

‘The ‘Farns’ range from Eoos demonstrates 
Walter Knoll’s liking for Bauhaus design. 
The unusual feature is that the doors swivel 
through 90 degrees. Photo: Walter Knoll. 

It would be wrong to say that imm Cologne exhibitors have a general inclination to experiment. But their products did show a 

generally harmonious choice of colours; also with a new choice of wood varieties, for example walnut, a modern interpretation 

of cherry, or larch and brushed mountain pine. But most furniture makers stuck firmly to oak, also a considerable number to 

light coloured Scandinavian woods. This held good through pretty all well price segments from top to bottom. The clever use 

of accentuated light ensured that even simple cubes could conjure up an emotional moment. Such combinations are pleasant 

when used with heartwood and create surprising effects. Shelf systems made in a combination of brass and wood maintained 

their appeal; the matt version, is also available with a very smart and attractive inlay. In the lower-priced consumer segment, 

brass is replaced by oxidised aluminium. 

The clever use of 
accentuated light 
ensured that even 
simple cubes could 
conjure up an  
emotional moment.
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A highlight in the best sense of the word: Wöstmann has a new range of living 
room and hallway furniture with an illuminated frame. 
Photo: Guido Schiefer. 

Scandinavian style furniture remains popular, and Kettnaker has a bleached 
light-coloured oak surface to match. The well-received ‘Soma’ range has 
been re-interpreted with a diagonal veneer, proving that there are still very 
acceptable alternatives to solid wood. Photo: Kettnaker. 

The ‘Just Cube’ cabinet from Interlübke is a variable system based on cubed units selected by 
the user and arranged to meet personal requirements. It has innovative materials, new colours 
and components fort a three-stage assembly to create a uniquely personal piece of furniture. 
Photo: Interlübke.

IMM
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IMM

THE COMFORT 
ZONE

IMM COLOGNE - LIVING

Who says it’s possible to make bathroom 
products of unlimited flexibility and suitable for 
anyone? Burgbad, which recently launched the 
‘Flex’ individualisation system, and can meet 
any conceivable customer requirement. 
Photo: Burgbad

For dining areas the requirement is definitely for comfortable chairs; in particular, generous corner benches are back in vogue, preferably 

in leather. Suitable matching tables are either in solid materials on expressive foot-frames and clever metallic surface finish, or with 

graceful sometimes cunningly concealed pullout functions. Upholstered furniture is often in snuggly, strong velvet or hand skin-friendly 

Velour. Then there are a number of patented functions that allow for freely chosen seating posture. Original incidental tables make for eye-

catching details around the sofa, or provide space for incidental items at different heights, such as a tray or nibbles. For sleeping, beds 

are generally of the box-spring type, while upholstered beds have velvet colours and voluminous headrests. Matching wardrobes offer 

enhanced convenience. Suppliers now put more emphasis on wooden floors in the entrance hall; in both the high-price and take-home 

sectors producers have smart compact products for an inviting entrance area. Likewise, they are on the lookout to widen their product 

ranges, such as Hülsta, which has dipped its toe in the market for baths. 

ü
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Kaschkasch has a reputation for timeless, 
intelligent modular design. For Schramm, the 
two designed the ‘Purebeds Ell’ bed. This 
is a classic, modern bed with a completely 
removable one-piece fabric cover.  
Photo: Schramm.

In Cologne Hülsta launched its new range of bathroom furniture. The ‘Gentis’ 
combines purist elegance with natural beauty. Photo: Hülsta.
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Marking the company’s 60th year, Dr. Georg 
Emprechtinger, who heads the creative Team 
7 said: “We have made eco-furniture socially 
acceptable around the world.” On this day he 
presented several new products including the new 
‘Filigno’ range, which provides design freedom 
through from the entrance hall to the living room. 
Photo: Team 7. 

Venjakob came to Cologne with two completely 
new ranges for the living room and dining 
areas. ‘Quanto’ features minimalist straight 
lines, particularly in ‘Colorado Walnut’ 
Photo: Venjakob.

Now the name has become respectable: 
‘Playboy’ furniture from Phoenix includes 
cabinets, dining furniture, upholstery and 
bedroom furniture. 
Photo: Phoenix.

IMM

12

N
EU

E 
FO

R
M



13

N
EU

E 
FO

R
M



IMM

Madrid’s ‘Design Press Talk’ generated an animated discussion between:  Australian designers Kate and Joel Booy of Truly Truly (2. 
and 3 from left); this year’s ‘Das Haus’ designer, Swiss designer Alfredo Häberli, who presented his vision for the kitchen of the future; 
and Dick Spierenburg, creative director for the International Cologne Furniture Fair; together with journalists from eleven countries.

NEW CREATIVE IDEAS 
FOR HOME AND 
THE KITCHEN

IMM COLOGNE / LIVINGKITCHEN
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Design Press Talk in MadridEuropean Press Conference in Madrid

Cologne’s pre-International Furniture Fair and LivingKitchen September 

press conference in Madrid, also hosted a pre-press conference 

‘Design Press Talk’. This was a fascinating personal and animated 

discussion between the journalists and designers present. These were: 

Australian designers Kate and Joel Booy (Truly Truly – see interview 

on pages 18-20), Kate and Joel Booy were chosen to design this 

year’s ‘Das Haus’; Alfredo Häberli from Switzerland, who presented 

his vision for the kitchen of the future in the LivingKitchen show; and 

Dick Spierenburg, creative director of imm. The relaxed atmosphere 

quickly resulted in animated discussion as to exactly how innovative a 

temporary installation such as ‘Das Haus’ can or should be. 

At the full press conference next day, Cologne trade fair boss Gerald 

Böse outlined the kitchen’s role in 2019 as seen at Living Kitchen 2019. 

He said: “The current bandwidth of kitchen manufacturers seen is 

broader at LivingKitchen than anywhere else. When taken together with 

the home products on show, this fair generates tremendous added 

value and an enormous spectrum of exhibitors and products.” The 

three topics Future Technology, Future Design and Future Foodstyles 

will transform this kitchen show beyond the status of a pure product 

show by setting strong accents. One particular attraction will be Alfredo 

Haberli’s ideas on future design presented in Hall 4.2 – a comprehensive 

vision of a future kitchen. Häberli admits himself to be an enthusiastic 

cook who grew up in a family-run hotel and restaurant. However, his 

ideas are not confined to the current all-pervasive smart home trend. 

Rather, he prefers to follow in the footsteps of someone like Dieter 

Rams.  He says: “I only need a single on/off switch”. In a second area, 

young designers will show a broad spectrum of kitchen elements and 

concepts, accessories and applications: designs and prototypes from 

the Kitchen Selection, chosen by an international jury. Once again the 

furniture fair has hosted the Pure Talents Contest for young designers, 

and for the first time has created a special prize in the kitchens category. 

Following through from the classic ‘Pure’ design segment, in 2019 Hall 

11 is home to ‘Pure Atmospheres’.

This new course symbolises even more inspiration, emotion and 

business. Says creative director Dick Spierenburg: “The name is a 

good reflection of the spirit of this Hall, and our creative concepts will 

emphasise this much better in future.” 

ä

ü
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interview

“EVEN MORE EMOTION 
AND INSPIRATION”

IMM COLOGNE2019

ä

ä
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Once more Cologne’s International Furniture Fair has raised its game with an optimisation of the spatial experience. With 

these changes in the Fair’s ‘pure’ design segment, for the first time exhibits in Hall 11 ran under the umbrella heading of ‘Pure 

Atmospheres’. We asked the imm creative director Dick Spierenburg to describe exactly what was planned, and what exciting 

innovations awaited the visitor in January.

The business outlook for imm cologne 2019 is very good again. Even so, 

you as the creative director decided to introduce ‘Pure Atmospheres’ 

as a new move in the design sector. What exactly was behind the 

changes in Hall 11 under the heading of ‘Pure Atmosphere’? What 

should visitors and exhibitors expect to see?

Dick Spierenburg: We want to make Hall 11 more attractive for both 

exhibitors and visitors alike, and at the same time sharpen the overall 

profile. The name chosen reflects the spirit of the hall contents: this 

is characterised by the exhibitors’ integrated approach to interior 

furnishing, which we will further accentuate in our future creative 

concept. For us, ‘Pure Atmospheres’ 

implies ‘Spatial Experience’. So 

these changes will bring about more 

inspiration and emotion. We will improve 

the quality of the visitor experience 

in those halls that traditionally focus 

on strong design brands and loosen 

the architectural layout. The stand 

facades will be more open; there will 

be more elbowroom and better aisle 

lighting. ‘Pure Atmospheres’ will encourage to visitors to stroll along 

the aisles and look at exhibits. The character of the new experience will 

be emphasised by trend presentations and an exclusive food service 

concept at the heart of Hall 11.3.

The ‘Pure Editions’ platform in ¬Halls 2.2, 3.1, and 3.2 has become 

firmly established over the past few years.  Are you likewise planning 

changes here?

Dick Spierenburg: ‘Pure Editions’ is successful because exhibitors are 

located on compact, open areas on which they can show their creative 

products and interior furnishing ideas. In addition, the hall has an 

exciting layout with event areas and carefully coordinated service areas. 

Two particular aspects come to mind for 2019: high calibre first-time 

exhibitors will be in Halls 2.2 and 3.2 including Fritz Hansen, Dedon, 

Knoll International and Montis. Secondly – and I am very pleased with 

this – for the first time Hall 3.1 will be completely devoted to the subject 

of ‘Pure Editions’. In addition to the presence of young, fresh exhibitors, 

a visit to ‘Das Haus’ (‘The House’) and ‘The Stage’ will be an exciting 

experience.

For the forthcoming ‘Das Haus – Inte¬riors on Stage’ you invited the 

Australian Studio Truly Truly in as the designer guest of honour (see also 

arcade 5/18). Why did you select this young, still relatively unknown 

Designer-Duo?

Dick Spierenburg: Just like our visitors, we were on the lookout 

for surprises: creative businesses on the way up in countries 

and continents not so far represented. When we looked at the 

Australian design scene we quickly spotted Kate & Joel Booy. 

They obviously think deeply about material characteristics and 

their possible uses in combina¬tion with their own aesthetic style. 

This convinced us that ‘Das Haus’ would be in good hands with 

Truly Truly. I am also certain that their interdisciplinary, multicultural 

background will have a fascinating effect. 

What do you find most exciting in their design? Given their track 

record of many brilliant designs over the past few years, do you 

think they will be able to find a fresh approach?

Dick Spierenburg: Previous designers chosen to do Das Haus 

took very different approaches, and that is an important starting 

point for us. We are always on the lookout for creative thought, 

curiosity and discussion, and it was no different for Truly Truly. Their 

approach to design is based on very personal thinking and ideas 

with respect to life in general and the home. If one thinks in terms 

of ‘mood’ rather than pure function, it results in quite different 

spatial structures. In terms of its concept and visual presentation, 

‘Das Haus 2019’ will be very exciting and have plenty of substance 

to think about.

One further new concept will be the ‘Future Design’ in the 

LivingKitchen show, where Alfredo Häberli will reveal his vision for 

a next-generation kitchen. Can you tell us a little more about this?

Dick Spierenburg: I was very impressed by Alfredo Häberli’s ‘Mesa’ 

prototype in 2008 and am delighted that ten years later he has 

come up with a totally new kitchen concept. His ideas on kitchen 

design reveal the reduction in boundaries between this and other 

parts of the home; these are no longer separable. His ideas as to 

how we will prepare and consume food in future have generated 

an important and inspiring vision of an integrated approach to 

home cooking and dining for the near future. 
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interview

“WE WANT TO 
LIFT THE BORDERS”

KATE AND JOEL BOOY 
FROM STUDIO TRULY TRULY

IMM COLOGNE2019

Each year since 2012, the International Cologne Furniture Fair has invited one or two new designers create ‘Das Haus - Interiors 

on Stage’. Cologne’s ‘Das Haus’ is a simulated home in which the visitor can cast his or her eyes over current and future furnishing 

trends. In 2019 the choice fell upon Australian designers Kate und Joel Booy (Studio Truly Truly) now based in Rotterdam, and we 

asked them to describe their approach to the ‘Das Haus’ project.

Kate and Joel Booy both studied graphic design 
at Australia’s Queensland College of Art, Griffith 
University. They moved to Europe in 2010. Joel 
then studied product design at the Eindhoven 
design academy before the set up their own 
Truly Truly studio in Rotterdam Harbour.

One wall inside the Cologne Fair’s ‘Das Haus’
showpiece will be covered with evergreen plants.
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IMM

Kate and Joel, were you very surprised to learn that you had been chosen 

to design ‘Das Haus’ for Cologne’s International Furniture Fair? Were you 

already familiar with the Cologne Fair and the concept?

Of course, we were surprised and knew about the Cologne Fair, but had 

not previously been there. But of course, we were delighted to be chosen.

How would you describe your design philosophy, and how will this be 

reflected in Das Haus at Cologne?

We deliberately chose the name Truly Truly for our studio, because the 

concept of honesty is very close to our hearts. We have one simple aim, 

namely to design products that are honest and good. We both studied 

graphic design and believe that this certainly had an effect on the way we 

design products. I think you can see this quite clearly in our ‘Typography’ 

lamp collection designed for Rakumba. 

You are both from Australia and have lived in the Netherlands since 2010. 

What influence have these two countries had upon your work?

Certainly, they have both had an influence on our work. As a young country, 

Australia does not have a long history in design, meaning that young 

designers are free to choose their own approach and have no hesitancy in 

coming forward with their own creative ideas. By contrast, The Netherlands 

has a very long history in design; it is very conceptional, innovative and 

has its own background. But beyond that, we see design as a kind of 

communication, and place importance on our products being comfortable 

in use. In addition, we do a lot of experiments with materials, tactile 

characteristics, surfaces and colours. 

This will probably play its part in Das Haus? 

Yes. For example, there will be flexible walls made of fabric. In addition, we 

will make the kitchen the centre point of life in the home; it will be the soul of 

the house, where live food preparation can go hand-in-hand with all else. It 

will be open to an action-area with a large table for eating, working, or even 

fixing and mending. We want to eliminate boundaries between different 

rooms and question the traditional ideas behind divisions.

The ‘Daze Side Tables’ were designed 
for Tacchini with fine colour lines 
along straight edges.

Kate and Joel designed this sofa for the PS-collection, with a steel frame 
and cushions anchored by elastic straps. 
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IMM

The introduction of digital technology is the buzzword in every 

mouth. To what degree will your design be a ‘Smart Home’?

Of course, it goes without saying that we ourselves use smart 

phones, tablet computers and laptops etc. However, we see ‘home’ 

primarily as somewhere to withdraw from the hurly burly; somewhere 

to relax; a place where technology should take a back seat. 

Is there anything from your own home that will be found in ‘Das 

Haus’? 

We like to have plants in the home. Nature is associated with 

liveliness, and we want to see that reflected in Das Haus. One wall 

will be completely covered with plants. 

Will any of your latest designs be on show? 

Definitely. At present we are designing furniture and making 

prototypes for a number of manufacturers, especially for Das Haus. 

But there will also be products on show from other designers.

It is only three months to the Cologne Furniture Fair. I suppose 

you are now up to your ears with stress to get everything ready 

on time? 

(They all laugh) Yes, it’s a lot of work. It’s no small matter to design a 

complete house, and of course there are other projects running on 

the side. But we are optimistic we will get there. 

Okay; we’ll cross our fingers for you, and look forward to seeing 

your ‘Das Haus’ in Cologne. 

The ‘Typo graphy’ lamp system was 
designed for Rakumba; it is a modular 
system on which the Truly Truly 
graphic skills are self-evident. 

The ‘Fond’ chair has a gently curved 
wooden seat and backrest on a linear 
aluminium frame.

‘Translation Throw’ was created by Truly 
Truly for Tilburg’s Textile Museum, to the 
requirements of Hella Jongerius. In order 
to achieve the volume and the different 
textures within the stitches, Truly Truly 
adapted manual knitting techniques into a 
new machine-repeatable knitted pattern.  
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KITCHENS 
SPREAD WINGS
LIVING KITCHEN - FURNITURE

KITCHEN

Gorgeous glitter: Metallic, shimmering golden fronts from Pronorm, 
with titanium also available. There are also three new matt colours, 
ceramics and many details. Photo: Pronorm.
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Commenting on its Cologne launch, Nolte said its new classic line had been totally 
successful. It combines the modern elegance of Art Déco and Country-Style; the individual 
‘Mix&Match’ of different ranges was also well received. Photo: Nolte.

Why only sell kitchens, when much more is required besides? The 

idea of widening the sales pitch into other parts of the home is nothing 

new, but is now systematically pursued with great energy. The result 

is a new generation of glass-fronted cabinets, sideboards and dining 

arrangements. These increasingly have low tops and narrow frame 

fronts in elegant classic style, generally in dark wood (burnt oak, 

lacquered fir or spruce). In addition to the wood surfaces, mostly matt 

black and grey now often replace white cabinets. Fenix with anti-

fingerprint coating is in widespread use. The industrial look is there in 

the form of black glass, structured or architectural glass, with bronze 

or brass metallic effects on the front or worktop. Worktops are often 

upgraded with marble to create an island with a one-piece top in stone 

or colour.

é
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KITCHEN

Keen to promote wood products, Oster says that its every kitchen cabinet door 
is unique. Sheet steel products are welded; recycled wood is combined with 
ceramics, or a vintage kitchen lights up with the aid of blue paint. Photo: Oster. 

Rempp Küchen of Wildberg 
produced the ‘Arco’ Kitchen 
block, proving that veneer is 
in no way a thing of the past. 
Smoked larch demonstrates 
the warmth that can radiate 
from this wood. Photo: Rempp.

ü
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The modern residential apartment has black-brown sandblasted 
oak wood with a kitchen, from Sachsen Küchen. Photo: 
Sachsenküchen. 

One of the new highlights in the new Nobilia collection: The ‘Inox’ lacquered front is cool, 
and looks like brushed steel. Side panels and plinths reinforce the general look of industrial 
chic. Photo: Nobilia. 

ü
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BIO-TECH 
LANDS IN THE KITCHEN

LIVING KITCHEN - EQUIPMENT

Stone specialist Rossitis exhibited ‘GIS’ 
Geometric Innovated Stone: white pilaster strips 
set in Brazilian brown quartzite form an eye-
catching detail to make an interesting streaked 
pattern on the worktop.
Photo: möbel kultur.

ö
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At Cologne, Bora launched the Bora-Pure hob-fitted vapour extractor, replacing the earlier 
‘Basic’ system. This compact minimalist vent is located close to the hob induction zone 
and is available in a choice of six colours for the ring-shaped countersunk vapour inlet, with 
individual design choice. Photo: Bora.

Ballerina came up with a clever concept for 
marketing the smart home with its digital kitchen. 
During ‘LivingKitchen’, they filmed their stand 
from above with a drone. Photo: möbel kultur.

The range of kitchen accessories continues to grow. A good example is the continued 

expansion in the choice of worktop materials. At present, ceramics are popular, especially 

at the minimalist thickness of only 12 mm. Similarly, there is increasing use of Fenix 

surfaces. White pilaster strips set in brown quartzite are an eye-catching detail, forming 

an attractive streaked pattern. The kitchen is no hiding place for digital technology, and 

has been explored by Ballerina. In this, the worktop acts as a projector screen for a 

Sony-Beamer, depicting images of any kind such as food recipes. Biotechnology has 

found another niche in the kitchen for growing fresh herbs in enclosed plant cubes; the 

home ‘indoor’ farmer has arrived. Cooker extractor fan systems are much in evidence 

with stylish hoods. 

KITCHEN

ö
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Start-up Agrilution of Munich was 
one of the undoubted media stars 
in Cologne: its ‘Plantcube’ mini-
greenhouse piggybacks the trend to 
growing herbs indoors. The unit has 
intelligent light control developed in 
conjunction with Osram. Plants receive 
twelve regulated doses of water each 
day, while the internal climate control 
gives spring weather temperature 
throughout the year. Photo: Agrilution.

Wholesaler AKP now has three new natural stone materials available, including the 
gorgeous Brasilian ‘Vitoria Regio’ for 1,223 Euros per metre length. The biggest increase in 
demand is currently for ceramic worktops and niche materials (SapienStone, Neolith), now 
also available in the very thin 12 mm grade. Also new is the robust Fenix surface material. 
Photo: möbel kultur.

Kitchen sink on-stage: around this essential zone, 
Silgranit concrete colour symbolises an urban lifestyle, 
and goes particularly well with angular designs such as 
the ‘Blanco Etagon’. Photo: möbel kultur. 

KITCHEN
ö
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KITCHEN

SPOT, LINE, AREA – 
KITCHEN LIGHTING 
WITH A SPARKLE

The choice and correct use of light has a key influence on personal mood and wellbeing. The environment is better cool when 
working, and warmer at other times. At the initial design stage, the kitchen planner may well be able to persuade the customer to 
increase the budget if he or she can demonstrate the advantages of careful differentiation in the lighting plan, but also for features 
such voice control or colour-change options. The article describes what is now possible.
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Lighting is the star of the show in 
this ‘Black Glamour’ kitchen from 
Warendorf.  The display case contents 
contrast magically with the piano 
varnish quality high gloss surface 
reflections.

Austrian specialist lighting supplier LichtFaktor 
of Feldkirch specialises in the design of lighting 
systems. Owner and lighting expert Klaus 
Bachmann (below) says he takes an all-round 
approach to lighting design by a careful choice 
of light colour emissions and intensity, which he 
says are decisive.

Klaus Bachmann is the proprietor of Lichtfactor in Austria.  
He said: “It is impossible for a lay-person to understand all the 
technical possibilities now associated with lighting.” He says the 
lighting plan should be matched to the architecture of the building 
in question: “Differentiated light moods are only possible if the 
light comes from a number of sources.” 

Due to more recent and rapid developments with LEDs, the latest 

generation of kitchens are fitted with a greatly increased range of light 

sources. Of course, there has to be the obligatory single ceiling lamp to 

give general orientation – which used to be the only light in the room. 

Spot lamps, rail- or wire-mounted systems are functional and give non-

glare and anti-dazzle illumination. Today, this is now standard, with most 

new furniture or wardrobes incorporating lights. However, these systems 

are now increasingly in competition with LED strip lights. Retrofit strip 

lighting is very practical.

There are a multitude of solutions to light up the contents of cupboards 

and shelves. Häcker has recently launched a new and elegant ‘SlightLift’ 

lighting system. It combines pushing, folding and intelligent lighting 

controls. The eye-level cupboard front has a finger grip strip that can 

slide vertically behind the upper part, and then both swivel upwards. 

At the same time, the integral lighting control switches the light from 

the ambient to the functional condition and back. Lamp manufacturer 

Gera combines this with a new ‘carry’ function. Because there is now 

less demand for eye-level cupboards in a modern kitchen, the new 

generation of sub-mounted lamps can also be used as splash-backdrop 

lamps, in the process creating additional shelf space. A further option is 

a shelf with an integral sub-mounted lamp.

ä
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The new ‘X-Sign’ LED from Domus Line is the ‘icing on 
the kitchen design cake’. In addition to the 90-degree 
‘bent’ variant, the X is also available in a straight version. 
An embossed methyl-acrylate light diffuser provides 
opalescence. In addition, these lamps also incorporate 
a special Edge-LD-Cluster, emitting light with no bright 
spots, in either warm or natural white. Also there is 
the ‘X-Sign’ with slave control without a switch or with 
dimmer. 

IN THE DRAWER
As soon as the drawer opens the LED strip lamp comes 
on, giving a better view of the contents. Beckermann 
Kitchens has this feature for kitchens with the ‘Paradiso 
Marble’ front.

GOOD IMPRESSION
Not essential, but it looks very good: illuminated finger 
grip detent profiles such as the ‘Steel’ from Warendorf, 
make a good impression.

ä
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An extraction hood over the cooker is the ideal location for 

supplementary lighting. Current hood systems are now usually 

supplemented with bright effect-spot lamps, as seen in 

Blaupunkt hoods from Häcker kitchens. The hood has become 

a front-row member in the kitchen lighting orchestra: for the first 

time, there is now full control of the light colour and intensity of 

the ‘MultiControl’ hoods, which can be coupled with the kitchen 

lighting system.

Supplementary lighting has also found its way into the lower line-

up of kitchen cabinets. It switches on as soon as the drawer has 

opened. Kitchen-diners can enjoy a homely character by virtue 

of carefully located deco-lighting, and customers are happy to 

have a few more installed, for example niche-wall back-lighting 

or in sockets. Likewise, finger grip detents are a good location 

for LED-strips. LED-lamps can also be dimmer-controlled. With 

the RGB feature all colour tones are infinitely variable, and in 

the RGBW variant they deliver true white warmth. The so-called 

‘tuneable white’ function makes it possible to vary the colour 

of the light, back and forth between warm white (2,700 K) for a 

relaxed use, and cool white daylight (6,500 K) for concentrated 

working. This is increasingly popular and can be effected by a 

single lamp, whereas two used to be required.  

One lamp on its own is seldom ideal; lamps create the best 

effect when two or more are used in conjunction. Depending 

upon the power and intensity of the individual lamp, a kitchen 

can look totally different. It can be very inconvenient to alter 

each individual lamp setting separately, so Klaus Bachmann 

recommends that lighting controls should be programmable to 

meet different requirements: “These can be pre-set by the user 

and the settings saved at the touch of a button and called up as 

required by a smart phone App.” 

DECORATIVE AND WORK LIGHTS 
These can be either nostalgic-cosy or 
practical: these stylised over-dimensioned 
LED filament lamps from Philips Lighting need 
no lampshade. The ‘Giant’ LED is available in 
the ‘Modern’ and ‘Vintage’ variants, each with 
different bulb shapes. 

INTEGRATED AND RELEASED 
Upper:Elica’s ‘Summilux’ hood refracts light emission both up and down. The 
intensity can be increased or decreased. 
Below: In the absence of eye-level cupboards, Gera’s sub-cupboard lamps can 
also provide additional shelf space. 
Bottom: The Nimbus ‘Roxxane Fly’ has no external wires or energy feed yet emits 
light in all directions. It only needs a recharge once or twice a month.
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KITCHEN

Modern architecture frequently has a combined kitchen and living 

area, and this stimulates a new approach to the use of artificial light 

by adopting an integral approach to lighting. That is easy, thanks to 

the arrival of dynamic controls for multiple light sources and voice 

control. 

So what about the future? What problem would there be with a self-

illuminating red front, with the colour changing to blue or green at the 

touch of a button? Bachmann says this is certainly a future possibility, 

but in the final analysis it will be the consumer who decides if it is 

necessary.

RIGHT AT THE TOP, AND IN THE BASE PLINTH 
Top: The ‘SlightLift’ motion from Häcker Kitchens combines sliding with folding 
action and intelligent light control. The lower cabinet front pushes up, and then they 
can fold upwards. Depending on the position, the lighting switches as appropriate 
from ambient to functional mode, or back. 
Below: Backlit base plinth boards set the mood, seen here in a Leicht Kitchen. 
Alternatively, the kitchen may have individual spot lamps. Likewise, a switch from 
RGB to RGBW feature is possible, if the  ‘Wow’ effect is wanted.

LIGHT LINES 
Top Right: the work surface is fully illuminated by this Naber strip lamp.

Right: This Warendorf illuminated glass cabinet is a real attention-getter. 

Far right: the secret of the finger grip detent illumination is the ‘Nubio 
Emotion’ from Brigitte Kitchens, with individually set colour lighting and 
‘Emotion’ remote control.
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HEIMTEXTIL

HEIMTEXTIL-TRENDS

A BETTER LIFE - 
A BETTER WORLD

 ‘Towards Utopia’: that’s the trend slogan for the Heimtextil 
domestic fabrics trade fair in Frankfurt am Main from 8 to 11 
January 2019. 

Go Off-Grid
Many now seek trans-border experiences in nature well 
away from the everyday drag of networks. The desire is to 
spend time in harmony with nature. The trend is conveyed by 
colours and patterns inspired by nature. This goes with highly 
robust technical outdoor textiles, functional and with a long 
service life.

Seek Sanctuary
Looking for recovery from the ceaseless everyday 
flood of moving images and information, we long to 
get back to basic essentials giving clarity and rest. 
Here, the preference is for designs with minimum 
colour complexity, and high-quality concepts that are 
simple, beautiful and functional.
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The Heimtextil trends 2019/20 reveal a world in which we search for 

new standards. “We attempt to escape from complex lifestyles in the 

search for deeper relationships, spiritual support and more durable 

sensations. “We live in a world of uncertainty and mistrust in all levels 

of the establishment. In response, we seek to lead a purposeful life 

of awareness, based on positive relationships. We take personal 

responsibility for our own lives and seek a way of life that fulfils our 

personal value system, in the search for Utopia – a society whose 

goal is the welfare of all citizens”, says Caroline Till, co-founder of the 

FranklinTill studios. The challenge of the next decades is the search for 

new lifestyles, in which the issues of care and sustainability will play a 

main part. ‘Towards Utopia’ indicates which individual routes we might 

take towards a modern Utopia: there are those who temporarily seek 

time out from ‘the net’, to go back to nature and stick two fingers up 

at the  ‘Go Off-Grid’ elements, while others just wish to escape reality 

into a virtual world. Some decide to retreat and seek sanctuary in pure, 

minimalist rooms. By contrast, ‘Embrace Indulgence’ is a nostalgic 

response to today’s insecurity, by surrounding us with beauty and 

luxury. And the unconditional hedonistic desire to pursue play is found 

somewhere in us all.

The five trends in Summary:

Pursuit of Play

In an era of uncertainty, political instability and environmental problems, 

we conceal our desire for optimism and creativity in play. So designers 

then focus on unrestrained interaction and experiments. Cheeky 

products, spatial and fashion designs have a touch of humour. Shapes 

and colours take on a surrealistic air, and the concept of ‘art for art’s 

sake’ is back. Primary colours, the combination of high gloss and matt, 

abstract shapes, a daring mix of patterns and overflowing textures 

stimulate the imagination and animate us to invent our own stories. 

Seek Sanctuary

In the course of our stress-packed, hyper-networked everyday we look 

out for some way to cut all the connections  – by seeking a peaceful 

refuge. We withdraw into urban oases where we can switch off, relax, 

recover, and search for clarity about the way forward. This fundamental 

search does not imply a total rejection of consumerism – rather, it is a 

targeted search and esteem of design objects and concepts, simple, 

beautiful, functional and of high value. A minimalist colour palette, 

carefully selected details, soft forms and upholstery generate comfort 

and warmth. 

Go Off-Grid

In the search for a new link to nature, there is a move towards experiences 

away from of the networked everyday whirl. The object is to live a more 

natural life, back to one’s roots and working in harmony with nature – 

and not against it. Then there are trans-border experiences in remote 

places with high-tech survival gear. The highly robust technical attributes 

of outdoor textiles and work wear call for utilitarian aesthetics promising 

long service life and functionality. Colours and patterns inspired by nature 

crown the alleged shortcomings of natural substances.

Escape Reality

A utopia can have its roots equally in the digital or real worlds. The 

potential of the virtual, extended reality blurs the boundaries between 

fantasy and reality. We are employing technology that facilitates deeper 

and sustainable experiences in our daily lives. Shimmering, iridescent 

surfaces have a transformational quality, seemingly changing when 

moved to generate a brief intangible motion. Mother-of-pearl effects and 

high gloss finish inject dynamism into the design, doing what appears to 

be the impossible; in the solid state they appear to hover in a fluid. Light 

coloured pastel tones underscore the surrealistic hyper-real mood. 

Embrace Indulgence

High-value materials, bold colours, a modernistic style and well-

executed manual skills combine into a utopian vision of the future of 

luxury. We look back to previous epochs, remembering the cosy feel 

of the good old days, longing for security and surrounded by a restful, 

beckoning aesthetic area. Honest materials, creatively used ideas 

opulence without bling, generate a new standard of comfort.

The newly-designed ‘Trend Space‘ in Heimtextil Hall 3.0 will 

demonstrate how these various scenarios may be used and enjoyed. 

The five trend headings will be presented a combination of inspiration, 

interaction and knowledge transfer. Projects pointing the way forwards 

and design initiatives will be there alongside current colour trends. 

The total immersion presentation and the trend book now available 

document the poetic properties of colour and their inspirational, artistic 

and aesthetic power in design. 

Olaf Schmidt is vice president textiles & textile technologies at the 

Frankfurt Trade Fair and says: “The new ‘Trend Space’ at Heimtextil 

is a powerful demonstration of interactive and tactile experiences. 

The visitor will be inspired, involved and motivated to look seriously at 

futuristic spatial design concepts. It provides a comprehensive image of 

how rooms may be designed in future. We get answers to the question 

of how we will inter-react, consume, live  and work. 
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Escape Reality
A new Utopia could have its roots in the 
real or digital worlds. Virtual reality can 
blur the borders between fantasy and 
reality. We are using technology that 
facilitates deeper and more sustainable 
experiences in our daily lives. Shimmer-
ing, iridescent surfaces generate brief 
movements, mother of pearl and high 
gloss effects inject dynamism into the 
design. Aesthetic combinations in light 
tones generate a hyper-real mood.
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Enigma cooks produce their creations in a kitchen 
not unlike a test laboratory. The enigmatic concept 
is found through the entire restaurant. The architects 
aimed for guests to be “transported into a culinary 
and sensory experience.” The interior design was 
realised with Neolith interior cladding materials. 

Escape Reality
A new Utopia could have its roots in the real or digital worlds. Virtual reality 
can blur the borders between fantasy and reality. We are using technology 
that facilitates deeper and more sustainable experiences in our daily lives. 
Shimmering, iridescent surfaces generate brief movements, mother of pearl 
and high gloss effects inject dynamism into the design. Aesthetic combina-
tions in light tones generate a hyper-real mood.

Embrace Indulgence
High-value materials and bold colours, 
a modernistic style and skilled hand 
craft combine to create a utopian vision 
of the future of luxury. We look through 
rose-tined spectacles at the security of 
the ‘good old days’. Warm colours and 
opulence with no bling convey a feeling of 
security, intimacy and comfort.

HEIMTEXTIL
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So say London designers Edward Barber and Jay Osgerby, who suggest that the old-style office with desk and networked PC 

is no longer essential; for with a laptop and mobile phone, one can work just as well from an armchair or sofa. Anyone doubting 

this only had to look around the recent Orgatec office equipment trade fair, which in parts scarcely differed from Cologne’s imm, 

because much of the office furniture on show would look great in the home. However, the conventional desk and swivel chair are 

by no means yet threatened with extinction, the more so because the latest office chairs encourage healthy body posture and 

movement. Dynamic designs facilitating agility are important. Many desks now also have height-adjustment for standing use.

ORGATECDESK IS DEAD!

ORGATEC

With its modular design, Actiu’s ‘Longo’ components can be shuffled around to match the needs of user 
and available space, for a flexible and functional and convenient arrangement. Photo: Actiu.

40

N
EU

E 
FO

R
M



The elegant ‘Gabo Modular’ line, designed by Mario Ruiz for Casala, combines privacy with good 
acoustics and ergonomics. The different elements are chosen to either remove or form boundaries 
against each other. There is also a matching series of tables with integral LED lighting and storage 
compartments. Photo: Casala. 

The ‘BuzziSpark’ designed by Alain Gilles for Buzzi Space, is intended as a multi-seat niche for 
private conversation, team meetings or a few minutes shuteye. High upholstery keeps external 
sounds out and conversation in, and can be configured with one, two or three seat units.  Photo: 
Buzzi Space.
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The ‘Dauphin Reefs‘ seating system was inspired by an underwater 
scenario with an infinite number of shapes and colours. The system 
has sockets for mobile electronics and lamps and is designed for use 
in multi-functional locations for work, meeting or quiet zones. Whatever 
arrangement, the system facilitates flexible working and discussion 
within a modern office layout. Photo: Dauphin.

When two important parts of the day overlap comfortably, it hits the 
sweet spot. Klöber’s new shell seat combines the best features for 
work and home, with many choices for withdrawal, concentration and 
communication. It almost replaces a desk. Photo: Klöber.

Whether in the office or the airport, the ‘Jaan Silent’ was designed by 
Eoos for Walter Knoll to create private islands. The ‘Silent’ sofa creates a 
structured space, inviting for a spontaneous get-together in a small team, 
a creative session, or five minutes ‘me-time’. Photo: Walter Knoll. 

ORGATEC

ö

ö
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Classic office furniture consists primarily of desks and swivel chairs, but such arrangements are now part of a dying breed. 

At the recent Orgatec office furniture trade show the trend was quite plainly away to unregimented designs, and flexible office 

landscapes with different functional zones; some designed for small or large meetings, others requiring high concentration, or for 

personal relaxation. The landscaped open plan layout can be set up to meet different types of working and activities; it also makes 

more efficient use of energy, space, promotes better communication between individuals, and underpins healthy physical activity.  

Almost all Orgatec exhibitors − there were some 750 − had comfortable domestic-type seating on show, but were designed to 

provide a good working location for anyone with a mobile phone and a laptop computer. But equally important, these products 

are designed to inject a colourful ‘start-up-feeling’ into what can be a boring and grey office environment; a bit of the ‘feel good’ 

factor.

Nothing fancy, but total concentration on the basics: at first sight, the 
‘Se:motion’ swivel chair from Sedus looks to be a revolutionary concept. 
It combines dynamics with comfort and is perfect in a wide variety of 
situations. Photo: Sedus.

COMMUNICATIVE AND 
FLEXIBLE

ORGATEC
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Activity-based working is the number one priority. The ‘M.zone’ is a new 
concept in office furniture from Wiesner-Hager consisting of individual 
elements such as room dividers, combined and free standing furniture. Photo: 
Wiesner-Hager.

A workplace system for all those who live, love and dream good design. The ‘Studio High’ 
table system from Bene combines reductionist design in a modular product family, with the 
functionality of high working. Photo: Bene.
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A personalised workplace: The stand-up/sit-down 
‘Flow’ desk from Fleischer and the accessory 
‘Frame’ were designed for a dynamic multi-space 
working environment. The core feature is the screen, 
which has both a visual and acoustic function. 
Photo: Fleischer.

The days have now gone when everyone 
needed the same amount of desk space. The 
‘Anatole’ desk by French architect Jean-Michel 
Wilmotte is made up of different geometric units, 
allocated according to need. The choice of colour 
symbolises modern design language and also 
has black, white and wooden surfaces. Photo: 
Koleksiyon.

The ‘Standby.Office 2.0’ from König + Neurath is a 
folding, mobile height-adjustable and completely 
equipped workplace unit with an acoustic screen. 
It also has a rechargeable battery to make 
operation fully self-sufficient. Photo: König + 
Neurath.

ORGATEC

ö

ö
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Kesseböhmer has a multi-range shelf system, demonstrated in a variety of uses. 
It is all based on a quality steel frame and is available in a range of geometries and 
dimensions to meet the customer’s particular requirement. Photo: Kesseböhmer.

ENTER VOICE 
CONTROL
SICAM: INTERNATIONAL EXHIBITION 
OF COMPONENTS AND ACCESSORIES FOR THE 
FURNITURE INDUSTRY

SICAM

ö

ö
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The trip to Italy’s recent Sicam was well worthwhile, since there were many innovative products on show. Noticeable were the inroads 

now being made with smart home technology, one example of which was on the Elektra stand with its demonstration of EVC Elektra 

Voice Control. The EVC box was coupled to an Amazon ‘Alexa’, regulating the intensity and colour of lighting. The main objective 

on the Rehau stand was to focus on future possibilities in the furniture sector. Rehau showed how designs could be intelligently 

networked with digital elements. There was also much of interest in the analogue department. Individually combined shelf modules are 

now very plainly in evidence. Further, many exhibitors go for minimalist solutions in a big way, for example ultra-quiet sliding drawers. 

Then there are very clever folding hatch mechanisms providing filigree openings individually adjustable to match the respective door 

weight and size.

EVC Elektra Voice Control can be 
linked to lighting controls and other 
switching systems, such as to open 
kitchen refuse sorting systems. 
Photo: Elektra.
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Digital Design Solutions: Rehau attracted 
much attention with its smart interior concepts. 
Photo: Rehau.

Peka has the height-adjustable ‘Pecasa’ 
shelf module with a central rod forming a 
cable duct. The rod is the fixed attachment 
for height-adjustable shelves or trays or 
accessories such as a clothes rack, wall 
fixtures for a television and much else. 
Photo: Peka.

SICAM
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Reinhard Pfeiffer is chief executive of Munich’s Bau building construction trade fair. Commenting on the fair he said: “This year we 

saw much visitor interest in building automation systems and ‘Bau-Information Technology‘, showing that the acceptance of digital 

technology in buildings is now accelerating.” Amongst the novelties shown were ‘Smartdoors’ now found in the plans for up-market 

properties. Automated drawings generated by 3D measuring devices transfer in seconds to a tablet computer, simplifying and speeding 

the planning process. Taken as a whole, building interior design is now focusing on the union between looks and tactile characteristics. 

That also holds good for antiqued doors that are nevertheless easy to clean. There is a need for interior design to be in the same style 

throughout and from a single supplier. This includes construction with wooden materials, the design of living areas with new decors and 

tactile surface structures, together with the adoption of sustainable materials, whose importance continues to grow.

BAU

DIGITAL FEATURES AND 
AMAZING PRODUCT 
PROPERTIES
 BAU

Visitors to the Flexijet stand were able to watch the automated generation of plans. A 3D measuring device 
scans and records the essential dimensions of a room; seconds later the software generates a 3D drawing.   
The latest ‘FlexiCAD3’ version can be used in conjunction with a tablet computer.Photo: Möbelfertigung.
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Kiwi.KI GmbH and Prüm teamed to develop ‘Smartdoors’ for a high-
class entrance door. It used intelligent Kiwi sensor technology to provide 
a secure, innovative keyless main entrance. Photo: Prüm.

Combining the tactile sensation of real wood, also load-bearing and easy to clean: the ‘Cepal-
Authentic’ surface ‘Risseiche’ (‘fissured oak’) from Garant Türen und Zargen GmbH meets this 
design objective in every respect. Photo: Garant. 

Adler’s ‘Bluefin Pigmosoft’ lacquer created a 
furore. The 2K pigmented product has self-
regenerating properties, which trade visitors 
were able to try out for themselves on the 
spot. Photo: Möbelfertigung.

cusing on the 
union between 
looks and tactile 
characteristics

ü

ü

ü
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Furniture fittings manufacturer Lamello exhibited a completely new 
product, the ‘Tenso P-10’. This is a self-tensioning link fitting for thin 
materials of 12 mm and upwards. Photo: Lamello.

The ‘Camustyle’ from Swiss Krono got a lot of attention. The 
new surface material was inspired by strong chalk, metal and 
textile surfaces designed for furniture fronts and building interior 
completion. Photo: Swiss Krono.
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FUNCTION
SMART SECURE

DIGITAL DOOR LOCK FOR YOUR SMART HOMEDIGITAL DOOR LOCK FOR YOUR SMART HOME
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The ‘Golden Age’ from Kare perfectly hits the design spot for the twentieth Century. The 
chest of drawers marquetry is tasteful, while the walls and shelves shout loud in the new 
look. Photo: Kare.

‘Sunday’ is one of a series of couch- 
dining- and incidental tables, with an 
attractive mix of marble legs and thin 
wood tops. Photo: La Chance.
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While this year Germany marks the Centenary of Bauhaus and many are still inspired by its reductionist design 

language, by contrast many French designers choose the glamour, glitz and glitter of brass or anodised metal. 

Touches of gold are found on both furniture and home accessories, often combined with darker woods or black 

painted surfaces. Interior designs are frequently in the style of, or associated with, Art Déco. France’s mode de 

vie  often features uplifting combinations of unusual textures or materials such as wood and marble.

GOLDEN DAYS WITH 
FINE TEXTURES

MAISON & OBJET

‘Uncover’ from Ligne Roset has 
extravagant quilting, giving the upholstery 
a supplementary three-dimensional effect. 
Photo: Ligne Roset.

MAISON & OBJET

é
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Parisian Premier: the ‘Plisago’ side-table is made 
entirely of porcelain. It is the first furniture product 
made by the long-established porcelain manufacturer 
Fürstenberg. It was designed by the Besau-Marguerre 
studio of Hamburg. Photo: Fürstenberg.

Brabbu used a combination of walnut and brass 
for this vintage retro-look chest of drawers. 
Photo: Brabbu. 

Layer technology taken to the next step by Coralla Maiuri 
with its ‘Dust & Light Vases’. Photo: Coralla Maiuri. 

MAISON & OBJET
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BOLD STATEMENTS 
AND SCANDINAVIAN 
LIGHT TOUCH

Once more, the world’s biggest trade fair for consumer goods in the living, giving and dining sectors brought manufacturers with a huge 

range of products to the most recent Ambiente event Frankfurt, Germany. This year, they chose to use noticeably bold colours to boost 

sales of their spring and summer collections. Ever popular, blossoms featured on domestic fabrics and tableware, but there were also 

unusual combinations of plain colours. Serving bowls are must-have dinner table items for soups, salads and international fusion-foods. 

The light Scandinavian style continues popular with its straight-lined form language and soft pastel tones. Many products have surprising 

secondary intelligent functions, such as the ‘Anilamp’ from Blomus. This comes in two versions, one as a table lamp and the other as a 

hanging lamp; both suitable for use inside or outdoors.

The highlights of Frankfurt’s 
Galleria 1 included the 
‘Hand Made’ partner country 
presentation, where designer 
Ayush Kasliwal showed traditional 
production skills surrounded by 
contemporary aesthetics. Photo: 
Messe Frankfurt.
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AMBIENTE

A post-modern Bauhaus 
interpretation: the ‘Tongue’ tea 
service from British designer 
Bethan Laura Wood for Rosenthal; 
she makes bold use of colour in 
extravagant forms. 
Photo: möbel kultur.

Alessi has revived Philippe Starck’s 1990s 
‘Dédé’ doorstop with trendy surfaces and 
colours. Photo: Alessi
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Clever Idea: the ‘Ani Lamp’ from Kaschkasch for Blomus. The lamp is charged 
from the mains socket and then placed on table inside or outdoors, or even hung 
overhead with a cord. It is operated by a touch-switch on the lampshade ring. 
Photo: Blomus.

AMBIENTE
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Stelton has increased its range of products from ceramics specialist Knabstrup of 
Frederiksberg in Denmark, which has manufactures vases, tableware and other 
products since 1903. Photo: Knapstrup Keramik.

In Frankfurt Pad Concept exhibited 
coloured pillows and blankets featuring 
joyful aqua tone flower patterns. 
Photo: Messe Frankfurt.
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A Brilliant FUTURE LOPEC

Garments incorporating printed electronic 
systems are set to revolutionise the fashion 
business and make outer wear interactive. The 
future of fashion was seen at Lopec in Munich. 
Photo: Theodoros Chliapas.Zutphen.

Is it possible that outerwear colours will change in response to respiration? No, not 

magic, but possibly soon a reality: just seen at Lopec, Europe’s leading trade fair for 

printed electronics.

The fashion and domestic fabrics businesses are about to be hit by 

a textiles revolution of sensors or LEDs with a power source. Fashion 

houses are designing outerwear with integral smartphone functions 

increasingly suitable for everyday use. Smart outer wear was one 

of the top topics at Lopec, the world’s leading trade fair for printed 

electronic products, held m Munich last March. Dr. Klaus Kecker 

heads Germany’s OE-A. association of organic and printed  circuit 

manufacturers.  He said: “Not only must electronics components 

forming part of clothing be both thin and lightweight; they must also 

stretch and be washable in order to survive the clothing manufacture 

process undamaged.” Special printing processes implant fine 

electronic functional materials to produce electrodes, electronic circuits 

and luminescent components directly on or in the woven fabric, or as 

a thin foil. In future, it will be possible to manufacture textiles wholly 

from conductive materials. For example, the London fashion house 

CuteCircuit designed an haute couture dress in a new electrically 

conductive carbon-based material called graphene. The garment 

weave incorporates sensors following the wearer’s breathing rhythm. 

A microprocessor analyses the data and changes integral LED colours 

in accordance with the wearer’s respiration pattern. The project was 

presented at the Lopec-Congress – welcome to the future.

64

N
EU

E 
FO

R
M



65

N
EU

E 
FO

R
M



CELEBRATING 
THE UNUSUAL

HOTEL SPECIAL - LUXURY

Many hotel guests now deliberately choose a four- or a five-star 

hotel in order to enjoy luxury when away from home. The interiors 

of such establishments are increasingly individual, not only offering 

superb bedroom accommodation, but also such things as 

relaxing spa facilities. Unusual design with extravagant materials 

creates an inspirational environment and makes for attractive new 

features. One such hotel is the ‘Eden Roc’ in Ascona, in which 

numerous suites have been arranged by the eccentric interior 

designer and architect Carlo Rampazzi. Another exciting hotel is 

Hamburg’s ‘The Fontenay’, located in the waterside green area 

alongside the Alster Lake, with 130 rooms and suites. In June 

2018 the new ‘Tortue’ hotel also opened in a Hamburg building 

dating from the early 20th Century; it is listed for conservation, 

has been restored throughout with beautiful detail and exudes 

French charm. In Paris, customers seeking an entrée to the 

world of Parisian fashion can head for the hotel Dress-Code. But 

a customer preferring ultra-modern with local flair can seek out 

Milan’s ‘Me Milan il Duca’. During the annual Salone del Mobile it 

is regularly in use as a showroom. 

The Fontenay features an extensive and highly inviting library. Photo: The Fontenay.

HOTEL

66

N
EU

E 
FO

R
M



The light coloured, curved and light-
flooded architecture of the Fontenay 
Hotel creates a fascinating effect, as 
do the individually chosen pieces of 
furniture. The crowning glory in the 
glazed atrium is the light sculpture by 
Brand van Egmond, with 180 LEDs on 
steel branches. Photo: The Fontenay.

The 126-suite Tortue Hotel in Hamburg 
has five restaurants and bars, and 
was designed by David Chipperfield 
Architects and Stephen Williams 
Associates. The style chosen for the 
rooms is classic-modern. Photo: 
Tortue. 
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HOTEL

Flamboyant, shrill and opulent – this is how visitors have described
Carlo Rampazzi’s style; he chose the decor and interior furnishings
for the suites in the Eden Roc Hotel by Lake Maggiore in Italy. Photo:
Carlo Rampazzi.

Each of the 33 rooms oozes the charm of French haute culture. 
And although it is a four-star establishment, there us no lack of 
extravagance in this quartier devoted to fashion. Photo: Dress-Code.

One of architect Aldo Rossi’s latest designs, the flagship of the 
lifestyle-brand ‘Me by Meliá’ is itself a work of art. The Me Milan il 
Duca hotel couples ultra-modern design with innovative style. Photo: 
Me Milan il Duca. 
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STORYTELLING 
MAKES 
THE DIFFERENCE

HOTEL

HOTEL SPECIAL - LIFESTYLE

It is not necessary to book into a five-star hotel to experience a 

smart interior, for the lower and mid-category hotels are catching 

up fast. Since competition is hot, hotel proprietors have to find new 

attractions. Even low-budget hotels have made significant advances 

by raising the standard of their interior design. One good example is 

the new ‘Niu-Welt’ in Essen, which has taken design from the world 

of coal mining. No less original is the ‘Motel One’ budget design 

hotel chain, located at Berlin’s famous Alexander Platz, with designs 

triggered by local stories. Likewise, the ‘25 hours’ hotel in Paris 

has answers in tune with the times meeting the requirements of an 

urban, cosmopolitan traveller; somewhere that is a combination of 

retreat and showplace – as practiced by the AT Six in Stockholm. 

The Arcadeon hotel in Hagen uses design, colours, lighting, music 

and atmosphere, while the Okko in Strasburg just looks inviting.

Located in Germany’s historic coal mining region the ‘Niu 
Cobbles’ latches on to history, embellished with artistic, 
cultural designs reflecting the city’s creative spirit. Photo: Niu.
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Under the Motto ‘Fashion 
meets Street Art’ the Patrizia 
Moroso hotel converted the 
lobby breakfast area into an 
urban oasis. Photo: Motel One.

71

N
EU

E 
FO

R
M



HOTEL

Individuality, authenticity and personality denote the ‘25hours’ brand, 
for example in the Düsseldorf city centre. Photo: 25 hours

The AT Six Hotels in Stockholm go for refined elegance. This 
five-star hotel is part of Nordic Hotels & Resorts. Photo: AT Six.
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Built in 1998, the Arcadeon Hotel was completely refurbished in 2016. The designer 
Emell Gök Che created rooms exuding authenticity. Photo: Hotel Arcadeon.

The Okko Hotel was designed 
by Anne Demians with more 
than 120 rooms; it is located 
by the Winston-Churchill tram 
stop in Strasbourg. Photo: 
Okko Straßburg.
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“WE WANT TO BE 
DIFFERENT”

HOTEL SPECIAL - DESIGNER ANDREAS NEUDAHM

Andreas Neudahm defined the interior 
design for the young Nyx lifestyle 
hotel brand, which plans to have 20 
hotels throughout Europe by 2022.

Neudahm designed an open lobby with an extra-large living room for 
the Amsterdam Holiday Inn Zuid.

The Nyx hotel lobby in Madrid

beneath, one of their 
rooms in Munich.

74

N
EU

E 
FO

R
M



Hotel entrance(right) and a superior room(left) in the 
Leonardo Hotel Las Ramblas in Barcelona.

Andreas Neudahm has been a successful interior designer of hotels for 

more than 25 years, with over 480 projects under his belt for famous 

hotels and brands. It makes no difference whether the project is for a 

city centre or a beach resort; his trade mark is a colourful relaxed style 

combining modernity with regional charm.

There is international demand for Andreas Neudahm’s know-how.  His 

clients include such names as Leo¬nardo Hotels, Ascott, Marriott, 

Starwood, Intercontinental Hotels, Holiday Inn und Accor, for whom 

he created interior designs that make the guest welcome. His aim is 

always to combine great attention to detail with functional features and 

personal comfort. At present, he is busy on a new interior design for 

‘Nyx’, a young lifestyle brand intended to appeal to a wide variety of 

customers. In addition to hotels already open in Milan, Prague, Tel Aviv 

and Madrid, he is also working on projects in Munich Düsseldorf and 

Bilbao scheduled to open at in early 2019. He said: “Our aim for Nyx is 

not to design hotels for the masses. We deliberately wish to be different”. 

To this end, he gets inspiration from street art at the respective location 

to create an individual design for each hotel, including the furniture, high-

grade materials and unusual one-off pieces.

He recently led interior design projects for Holiday Inn in Berlin and 

Amsterdam. In both places he combined timeless design with regional 

charm. He said: “A good interior design draws on feeling and experience 

gathered locally. When I take on a project, I start by familiarising myself 

with the town before putting pen to paper.“ For the Amsterdam project 

he created a kind of extra-large living room alongside the open lobby. 

The new Holiday Inn at Berlin Schönefeld Airport has an entrance with an 

extensive gallery, in which there is a wide variety of easy chairs and sofas 

allowing for simple all-round conversation.

HOTEL
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PERFECT 
BALANCE 
BETWEEN 
TOWN AND 
COUNTRY

HOTEL

HOTEL SPECIAL - THE FONTENAY, 
HAMBURG

Although centrally located in the North German City of Hamburg, the 

Outer Alster Lake is surrounded by mature trees and luxuriant vegetation 

and is also the location for a new city-resort. ‘The Fontenay’ hotel is 

positioned on a plum lakeside site. Jan Störmer’s fascinating design 

blends perfectly with its organic park-like surroundings, oozing ‘lakeside 

luxury’. The Fontenay has 130 guest rooms and suites, also restaurants 

and bars with a view of  Alster, plus a large spa area providing guests 

with the highest standard of accommodation and facilities forming a 

cosmopolitan experience.

 

“The developers and builders put everything they had into the new hotel 

project. That is why today is such an important milestone for us”, said 

the proprietor Klaus-Michael Kühne at the opening ceremony. The hotel 

manager Thies Sponholz said: “All our staff are absolutely thrilled that 

the hotel is now full of life. Our goal is to run a hotel where the hospitality 

is warm and authentic.”

The curved architecture by Jan ¬Störmer is flooded with light.  In plan 

view it is shaped as three huge droplets linked at their roots, merging 

seamlessly with the park landscape surrounding the Outer Alster. 

The flowing external curves translate into the interior. Likewise, the 

glass atrium is rounded, extending to the proud height of 27 metres, 

and generating an exalted feeling of vision and a bold concept. The 

showpiece is the light sculpture by Brand van Egmond with 180 LEDs 

on winding steel branches. 
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The Fontenay hotel was designed by the well-known architect Jan Störmer 
to blend seamlessly with the parkland surrounding Hamburg’s Outer Alster 
Lake. The large modern chandelier in the atrium (top right above) is by lamp 
manufacturer Brand van Egmond.
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The interior design is by Christian Meinert from the Berlin architectural practice 

Aukett + Heese. He used light beige tones, green onyx-walls, warm white 

shades, turquoise and royal blue accents blending with the surrounding natural 

vegetation and proximity to water. Much of the furniture consists of one-off 

pieces specifically made for the hotel. Says Jan Störmer: “The design of this 

hotel is so individual, that just about every piece of furniture had to be made 

to fit in.” One of the biggest challenges was to lay the carpets on a convex 

and concave floor plan. This could have resulted in enormous waste off-cuts. 

However, Tai Ping has the know-how to manufacture carpets of unusual shape 

in small batches, so there were no off-cuts at all. Each and every room or 

suite is furnished with a high-quality combination of leather, wood and fabrics, 

setting the atmosphere throughout. The chairs are of classic design from Eero 

Saarinen of Knoll International, while the superb beds and mattress designs 

were developed jointly with Schramm Workshops. The reception area has 

chairs by Freifrau Platz. The solid wood parquet floor has a complex hexagonal 

arrangement and was supplied by Margaritelli of Italy. Bathrooms have light-

coloured real stone bathtubs from Bette, while the showers and WCs were 

supplied by Geberit. 

Another hotel highlight is the rooftop ‘Infinity-Pool’, which appears to form                       

a joint waterline horizon with the Alster Lake outside. Both here on the rooftop 

and elsewhere throughout the hotel, the boundaries between the indoors and 

outdoors are deliberately ill-defined. The guest has a more or less continual view 

of the water and surrounding green parkland. Many guests are delighted by their 

proximity to the beating heart of the city, the Harbour, and HafenCity. Here, town 

and country are two sides of the same coin.

HOTEL

Guests can relax on the Fontenay hotel’s large roof terrace on seats 
supplied by Dedon (left above). To ensure a good night’s sleep, Savoy luxury 
beds were supplied by Schramm. Every bed is at least 2.10 metres from 
head to foot, ideal for tall people. The pocket feather core mattresses give 
the body optimal support. All bed linen is 100 percent fine, combed cotton.
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BLOSSOMING 
FANTASY

Reminiscent of paintings by the Old Masters: the romantic 
‘Sybilla’ cushion design by Apelt.

‘Heliconia Dreaming’ curtain material by Jim Thompson Fabrics 
introduces a touch of the exotic between the four walls.

What is the most beautiful creation that nature has to offer? Easy answer: 

the fantastic colours declared by blossoms and flowers! Beautiful flowers 

fill our eyes and hearts with joy the whole year round, and are an asset 

to any home; it matters not whether they are tulips, peonies, pansies 

or corn poppies; whether bouquets or patterns on carpets and fabrics. 

Domestic fabrics and cloths with a spring pattern demonstrate that 

flowers are never out of fashion and can go well with any interior design 

style. A grand entrance can do no better than walls clad in brilliant flower 

patterns, such as those from the ‘Barbara Home’ collection by Rasch, 

and designed by German actress, singer, and TV presenter Barbara 

Schönberger. Her wallpaper designs ‘perform’ just as well as she.

INTERIOR VISUAL TREND1
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TREND

Who would have thought that pansies could look so good! Apelt shows 
how it can be done with its ‘Easy Elegance’ collection.

Unique: the innovative patterns from 
the ‘Walls’ digital collection by Kathrin 
and Mark Patel for A.S. Création.

Barbara Schöneberger combined corn poppies and roses in this 
bold design for the Rasch ‘Barbara-Home-Collection’.

The ‘My Garden’ wallpaper from Erismann sustains the happy days of 
summer throughout the year.
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MEDITATIVE 
ZEN-LOOK

Genuine beauty also acting as 
a natural air cleaning agent: 
the Bromeliad plant family 
(Blumenbüro).

This ‘Evolution’ quality wallpaper is from the Marburg ‘Colani’ 
collection, incorporating a fine pearl pattern.

Japanes designs are trendy: such as the ‘Misaki’-collection from Jab 
Anstoetz.

Every day we are confronted by thousands of visual impressions and 

other information; so it is really not much of a surprise that when 

we get home we would prefer for things to be a bit quieter, and that 

likewise goes for interior design. This no doubt accounts at least 

in part for the continued popularity of flowers, blossom, and other 

stylish patterns drawn from or inspired by nature. These come on fine 

textiles and high-value wallpapers in soft colours, restrained as if on a 

gently rolling dune landscape, grey cliff face, or the blue-green leaves 

on Bromeliads. They generate a contemplative look, bringing the 

Zen-feeling between the four walls conducive to meditation. Right at 

the top: wallpapers from Colani or Ulf Moritz, of Marburg in Germany.

INTERIOR VISUAL TREND2

TREND

ü

82

N
EU

E 
FO

R
M



Finely structured wallpaper from Élitis

The slightly creased plain ‘Cascade’ from Création Baumann 
from the Cotton & Stories collection looks not unlike slate.

Just submerge: ‘Dancing Kois’ from the ‘Walls by Patel’ collection by A.S. Création.

Luxurious ‘Colette’ textile from 
the ‘Ulf Moritz’ collection by 
Sahco. 

Beautiful shimmering: ‘Vinca’ fabric from Kendix Allure.

The ‘Parchment’ high quality fabric collection from 
Linara by Romo was inspired by natural pigments.

‘Sound’ from Rubelli (winner of the Trevira C.S. Fabric 
¬Creativity Competition) looks every bit as good as a 
Kaschmir fabric
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DELICATE 
BOUQUETS Charming, the fine coloured pattern from the ‘Loriini Dorian’ 

wallpaper collection by Little Greene.

Komar’s ‘Secret Garden’ wallpaper collection 
focuses on the natural beauty of tulips.

Interior designers have often shown a preference for subtle pastel colours, 

because of their all-round versatility. On the one hand they exude an ambience 

of peace and quiet, but they also make their own gentle mark. They do not 

compete with each other, but harmonise with neighbours. Combined with 

white, they also provide a pleasant boost to freshness. Last but not least, they 

are perfect colour-donors for delicate blossom patterns. Those preferring a 

delicate array will go for a wall covered in rose-patterns in grey and pink tones 

from the digital collection ‘Walls by Patel’ from A.S. Création.

INTERIOR VISUAL TREND3

TREND

Clever doodle: This delicate ‘Serata Fior’ 
transparent curtain material is from Création 
Baumann’s Cotton & Stories collection featuring 
delicate blossoms.
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‘Buskage’ is a design 
resurrected from the 1970s, and 
sets off the iconic and purist 
printed pattern by Nya Nordiska

There is an enormous choice of rose patterns. This is from the ‘Walls by 
Patel’ collection by A.S. Création, and achieves its effect from the subtle 
use of colour and unusual size of the motives.

Asian flair is splashed over the wall: ‘Misaki’ wallpaper from Jab Anstoetz. 

This playful ‘Cato Aquarell’ flower pattern is from the Rasch-Vlies collection.

Abstract blossoms curl around transparent ‘Serata Fidelia’ fabric, likewise 
from the ‘Cotton & Stories’ collection by Création Baumann.
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INTERVIEW WITH HADI TEHERANI

Living rooms are an expression of individual preferences and 

objectives. As you see it, what part do floor coverings play?

Hadi Teherani: In my view, floor coverings are where it all starts; they 

are the very first item to consider and are essential. Anyone moving into 

a new home with just a bare inside will always start first of all with the 

floor coverings before going on to the ceiling and walls. The floor is a 

platform on which everything else happens. The floor covering chimes 

with the room, ceiling and walls. One is unthinkable without the other. It 

makes no difference if we have a white floor reflecting light and shade, 

an expensive floor in real stone, or a ship-like wooden floor: the aim is 

always to make some kind of statement. “Writers express themselves in 

words – an architect does just the same by the choice of materials for 

floor, walls or ceiling.” 

Your new ‘Open Frameworks’ collection is the second in 

cooperation with Parador. What was the attraction for you of 

again designing parquet and laminar floors?

Hadi Teherani: Firstly, I am of course delighted to be working with 

Parador. In my view, long-standing partnerships provide an excellent 

starting point for new ideas: the two sides know each other well and 

how to make best use of the synergies available. On top of that, this was 

a new task: we were able to use Parador’s innovative idea of a moving 

spring, giving the project a specific profile.

‘Open Frameworks’ plays with the idea of combinations and 

takes it to the ultimate. There are unlimited installation and 

fitting options on account of the free-choice of joins or interface 

between individual components – ranging from the classic to 

avant garde. How do you get such ideas? And what then happens 

to the products in the rooms where they are installed?

Hadi Teherani: New ideas are generated as a result of the challenge 

presented by the client. This was clearly defined for the ‘Open 

Frameworks’ project. We had developed the parquet ‘Links’ fitting. 

“WRITERS EXPRESS THEMSELVES 
IN WORDS – WE DO IT WITH 
MATERIALS”

Leading architect Hadi Teherani lives 
in Hamburg, and designed the ‘Open 
Frameworks Design Edition’ for Parador: 
“We enable interior designers to combine 
parquet floor format and pattern exactly 
in-line with their own wishes.”

Born in Iran but now living in Hamburg, well-known architect and designer Hadi Teherani works on a variety of both 

regional and international projects. One such is the new ‘Open Frameworks Design Edition’ for Parador – a timeless 

range of parquet and laminar floors of various formats, with many different designs facilitating a wide range of 

individual choice. In this interview he describes how the collection came about.
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Parador parquet has an innovative moving spring and wished to make 

this visible on top together with the ‘Links’. We employ this technical 

advantage both for floor installation and as a design feature. Parador 

has four different oak parquet formats in a choice of three matching 

colours, facilitating the installation of different floor patterns, while the 

Links provide an additional design accent. With respect to the laminates, 

the combination choices make use of classic architectural patterns: 

Travertine, wood, concrete and Terrazzo. We produce these decors 

in various shades of grey – which we call ‘super neutral’ – and work 

along the lines and graphic qualities of the material in question. Only with 

Terrazzo do we have any colour red inclusions on the surface. Hence, the 

surface can include any or all of Travertine, wood, concrete and Terrazzo.

What is quite personal relationship to this form language?

Hadi Teherani: Personally, I like to see a room with a reduced, perfectly 

clear image. I like the colours to be very restrained and restful. We can 

emphasise using coloured link fittings or the Terrazzo pattern. One 

can respond to individual room shapes and proportions by choosing 

suitable formats, surface patterns and installation arrangements. The 

great thing here is that, with this building block system, each and every 

interior designer can choose freely between an almost unlimited range of 

options to achieve exactly the appearance he wants.

When you are designing, how do you make the leap from the early 

two-dimensional product image, to that of the final three-dimensional 

atmosphere?

Hadi Teherani: In that we think about the entire room, and not just 

about the square metre of floor we are currently fitting. One must ask 

oneself what the floor will look like under different conditions such as 

artificial light, or in the morning when the sunlight shines in? That’s why 

I always also think in terms of floor, ceiling and walls. Then you can tell if 

something is amiss – or, whether the floor adds value. The atmosphere 

is dependent upon four factors.

• Back when you did the first edition for Parador in designing 

‘New Classics’ you re-interpreted the classic fishbone pattern by, 

for example, combining different colours. Now, you have taken 

this approach to its logical next stage: different sizes and colours 

in combination providing unlimited design choices. Where did 

you get the idea?

• Hadi Teherani: As an architect I find myself working on different types of 

the regular patterned surfaces found on buildings – both inside and out. 

It goes almost without saying that when designing a facade, the result is 

a combination of different formats, colours and materials, which make an 

important statement of what the building is about. So it obviously makes 

sense for me to take the same approach to floor coverings. Previously, it 

was not possible to do the same for parquet floor made on an industrial 

scale. In the case of ‘New Classics’ we took the format combination 

in a single panel; the new collection ‘Open Frameworks’ enables each 

interior designer to decide on the combination of format and colour.
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“Flokk’s aim is to become one of Europe’s leading European office furniture 
industry manufacturers. Following our acquisition for the Group of Profim, we 
have strengthened our position in key markets”, says Flokk CEO Lars I. Røiri.

ø

ø

ø

ø

ø

Mister Røiri, with Profim Flokk now has a total of six office 

furniture brands in the group portfolio. How do these brands fit 

together, and what synergies do you plan to use?

Lars I. Røiri: In future, our sales organisations and distribution networks 

will remain separate but we think it makes sense to merge back-end 

functions such as purchasing and finance. We will make best use of 

individual strengths and experience to improve efficiency and quality 

through all areas of the business.  Our brands occupy different positions 

in their markets; the recent acquisitions will strengthen the entire group 

position in their respective segments. 

Flokk has flagged up health, the environment, innovation and 

design as its main attributes. In pursuit of these objectives, what 

does the group do that is ‘different from or better’ than the others?

Lars I. Røiri: Flokk was always a pioneer – and remains the leader still 

– with respect to sustainable and environmentally friendly solutions. 

In 1982 we were the first to appoint an environmental manager and 

we retain the highest EPD (Type-III Environmental Declaration) in the 

business, using recycled plastics and aluminium. All our new products 

are designed for recycling at the end of their service lives, with less 

separable and easily separable components and reduced weight. Over 

the years, Flokk created a number of brands now occupying different 

positions in their markets, strongly differentiated with respect to design, 

ergonomic function, and combining environmental characteristics with 

high quality. When it comes to seating, we are a genuine specialist; we 

have the greatest product development in the business, which of course 

happens in combination with external designers.

Which European and overseas markets are most important for 

Flokk at present? In which markets do you plan to increase 

investment?

Lars I. Røiri: Flokk is an international player with its chief markets in 

Europe (market leaders for seating in Norway, Denmark, Finland, The 

Netherlands, Switzerland and Poland); the main markets for the Group 

are Scandinavia, Central Europe including Germany, Great Britain, 

France, Benelux, Switzerland and Poland. In future we wish to direct more 

resources to selected markets in South and Eastern European markets. 

We also want to increase our presence in the USA, China, South East 

Asia, Singapore and Australia.

STILL GROWING 
STRONG INTERVIEW WITH KARL SCHWITZKE
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In this context, what position has the German market? Which of 

your brands has the best potential in Germany?

Lars I. Røiri: Following the acquisition of ¬Profim we are now numbered 

among the major businesses in the German market. Our brands occupy 

different positions; in particular we see great potential for Håg, Giroflex and 

¬Profim. However, we also plan to bring in additional brands with the aim 

of increasing the breadth of our offer and thereby give additional support to 

our partners. This will be in close cooperation with retailers.

Flokk has publicly stated that these acquisitions now make it the 

European Market leader. What further expansion plans do you 

have?

Lars I. Røiri: Our aim is to be the leader in all the important European 

markets. Our home market is Europe. Our expansion plans are in-line with 

our objective to be a leading international player in this business. We plan 

expansion to come from a combination of organic growth, mergers and 

take-overs.

What are your plans for the next Orgatec? Will your stand 

encompass the full range of your businesses?

Lars I. Røiri: Flokk will always have strong representation at Orgatec. We 

have just recently signed the agreement for the acquisition of Profim and 

will now start to plan for the fair. We have not yet decided whether to have 

a joint stand. But in any case, we do plan major participation for Flokk.

In March the Flokk Group announced that it had acquired Polish furniture manufacturer Profim. This followed 

fast on the heels of its recent acquisition of Malmstolen and Offecct (both of Sweden), and Swiss market leader 

Giroflex. These acquisitions increased Flokk turnover by about 50 percent and made a positive contribution to 

the operational result, says Flokk. Given this resulting constellation in the office furniture industry, we asked 

Flokk’s CEO Lars I. Røiri about the possible new synergies between the eight companies under one roof, the 

potential international market, and the company’s further plans for expansion. 
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BRAND

When creating his very first tabletop 
Dr. Peter Draenert took a stone slab 
millions of years old to rest on two 
metal slides. This was followed by 
many designs combining unusual 
materials with sensational design. 
This focus on unusual natural stone 
material is a part of Draenert’s 
fundamental manufacturing DNA, 
now celebrating 50 years in this 
business.

Draenert was founded in 1968 by Dr. Peter and Karin Draenert. The business is now run by their son 
Dr. Patric Draenert and employs more than 60 persons selling exclusive products to Germany and 
more than 50 countries around the world. Their product range spans designer furniture, dining tables, 
incidental tables in real stone, wood, glass and metal incorporating patented fittings, and seats.

Many Draenert designs can now be found in museums such as New York’s Museum of Modern Art.
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Draenert has been making furniture design 

history for fifty years. A multitude of new ideas 

have poured from the company’s workshops at 

Immenstaad on the shores of Lake Constance 

in South Germany. Output includes many 

classic international designs packed with 

technical innovation. The proprietor Dr. Patric 

Draenert places huge store on quality and the 

spirit of innovation. He has great enthusiasm for 

products that combine good design with artistic 

merit in their own right.



MIXING 
THE SHAPES

50 YEARS OF DRAENERT 
DESIGN

If an exceptionally heavy stone slab moves as if by magic under 

the effect of a slight push, if a small table unfolds in moments to an 

impressive size, or chairs shift in unison with the occupant, the chances 

are that it is a Draenert design. This company is one of the furniture 

industry’s key lateral thinkers, since its origin having combined the spirit 

of innovation with the latest technology. Its world-famous products are 

the fruit of brilliant brains determined to create something new, rather 

than to go with the general flow. So it comes as little surprise that 

Draenert – founded 50 years ago – is now a design pillar of the national 

and international interior furnishings business.

The beginnings were small, when back in 1968 Dr. Peter Draenert 

designed himself a table with a flat top, made of stone many millions of 

years old, the whole resting on two metal slides. He was so delighted 

with the result – and friends likewise found the table great – that 

Draenert got the idea of starting a furniture manufacturing business 

with his wife Karin.

Draenert loves the challenge of wrestling with the laws of physics, 

material properties and gravity, with the aim of creating something 

previously considered unthinkable. His endeavours resulted in a 

process to bend large-format glass, and the creation of a sofa in 

high-gloss stainless steel. The years went by and with them came 

the creation of many collectors’ items, some of which can now be 

admired in museums such as London’s Victoria & Albert and the 

New York Museum of Modern Art. This creative operation continues 

in cooperation with leading architects and designers, resulting in a 

stream of hotly sought classic products and modern best-sellers. 

Draenert’s son Dr. Patric Draenert succeeded to the business in the 

year 2000, continuing the family’s commitment, enthusiasm and joy for 

The cleverly convertible ‘Adler’ 
table is one of the company’s 
best-selling products.
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BRAND

MARBLE – 
THE NEW APPROACH

50 YEARS OF DRAENERT DESIGN

“It was a fascinating challenge to carve out a large lump of rock, form it into 

a sculpture, then shape into a couch combining a vision of lightness with 

that of the rugged rock from which it was hewn.”  This is how Hadi Teherani 

summarises the process that resulted in his ‘Marble Wing’ chaise longue, 

designed to mark the 50th anniversary of furniture manufacturer Draenert.

As one of Hamburg’s top architects he was inspired by Michelangelo and 

Rodin, whose three-dimensional creations likewise employed vivid contrasts. 

His chaise longue was extracted from a single block of stone, which in its 

converted form combines timeless design with reduced aesthetics. Whether 

then located outdoors or in, the result is an undoubted visual highlight. The 

reclining seat pan appears to be light as a feather; flowing lines give the 

solid rock an amazing semblance of freedom, seemingly to hover almost 

weightlessly. The Marble Wing rests on a massive solid plinth retaining the 

craftsman’s creative patina, and whose rough surface provides an exciting 

counterpoint to the ultra-smooth seat pan. The contrasting interplay between 

the rough and the smooth reveals the original creative process to the onlooker. 

The term ‘Marble’ was derived from the Greek, which translated means to 

‘shimmer’ or ‘shine’. Likewise, the ancient Greeks used this ‘’white gold’ to 

create fascinating and wonderful sculptures. Hadi Teherani has drawn on this 

cultural history to create a limited edition of the Marble 

The master and his creation: Hadi 
Teherani seated on the Marble 
Wing chaise longue he designed 
for Draenert. This marble creation is 
both a piece of furniture and an art 
located in his Hamburg residence, 
from which he looks into his garden.

The beautiful contrast between roughly 
carved plinth and smooth seat pan.
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BERNHARD OSANN

“I ALWAYS CONSIDER 
WHAT I COULD 
LEAVE OUT”

At first sight one might think that the ‘Unitled’ lamp 
consists of not much more than a few lines, as seen 
on the Nemo stand at the Light + Building trade show. 
The skill is found in the reductionist design and clever 
articulated joints that hold the lamp in any position 
selected by the user. Timed to coincide with the Light + Building event, 

this issue presents a young designer whose lighting 

achieves its effect by systematic use of a graphic 

minimalist form language. This approach has earned 

Bernhard Osann several design awards, thanks to 

his skilled use of clever ideas now available with new 

lighting technologies.
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In essence, the shelf panel ‘Watn 
Blech’ from manufacturer Nils Holger 
Moormann consists of a thin panel. 
It derives its tensile strength from the 
slightly sagging form.

DESIGNER

A shelf, consisting solely of a thin piece of sheet metal sagging slightly 

in the middle and fixed to the wall with two hooks. This more than 

minimalist design is what Bernhard Osann showed to the manufacturer 

of unusual products Nils Holger Moormann in 2013. He rather liked 

this much-reduced unconventional thing, but observed that “I doubt 

we could sell many.” Even so, that didn’t stop the very individualistic 

manufacturer from Germany’s Chiemgau district taking the shelf into 

his product portfolio, a decision typical for Moormann. He is more 

interested in a well thought-out and intelligent design than selling a 

million. But his judgement was quite right: it didn’t sell a million, but 

importantly this design has many of the features typifying Osann’s 

super-purist designs that have earned him several awards. 

Hailing from Augsburg in South Germany, four years ago Osann moved 

with his wife and three children to Hamburg, where he set up his own 

design practice.  After school he was an apprentice carpenter before 

studying sculpture at the Wilhelm Wagenfeld Collge in Bremen and 

then at Hamburg’s School of Industrial Design. All his furniture and 

lighting designs share the same geometric-sculptural fundamentals, 

the product of systematic reduction – the elimination of any non-

essentials. Osann: “I always consider what I could leave out”. He takes 

this approach to its absolute limits, so that by the end there remain 

only a very few precisely fashioned lines. One example is his ‘Untitled’ 

lamp, seen on the Nemmo stand at this year’s Light + Building trade 

fair. Since 2012 Federico Palazzari has owned the majority of the Milan 

lamp manufacturer and decided to put it in production, because he 

confesses a liking for the designer’s ‘strict design vocabulary’. ‘Untitled’ 

features not only with a clear, filigree silhouette, but also tremendous 

directional manoeuvrability. It has a clever articulated mechanism 

holding the lamp in any position selected. This was recognised at Light 

+ Building with the award Best of Design Plus. 

Designer Bernhard Osann, born 1979, has his own design 
office in Hamburg and is a master in the use of the law 
of physics in achieving the elimination of unnecessary 
materials and components.
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Clever: the ‘Kap’ hanging 
lamp makes use of two narrow 
LED modules supported by a 
hanging rod also acting as a 
cooling surface.

One good example of how Osann makes skilled use of the laws 

of physics is his ‘Bird’ lamp. Just like many birds, it stands on one 

foot but even so does not tip over. Placed on a table edge, the 

pendulum action keeps the upper part in equilibrium with a weight 

below the table. The narrow profile recess has an LED module 

and can turn about its own axis. For this, Osann also garnered a 

‘Best of Design Plus’ award. The jury’s verdict:: “With its graphic 

appearance, this timeless minimal design is an intelligent solution 

to a balancing act.” The trick is also brought off to perfection in the 

‘Neo’ lamp stand, leaning casually against a wall, which it uses as 

a light diffuser. Osann: “Normally, lamp stands have a base plinth; 

that bothered me, which is why I left it off.” The result is that his 

lamp does very well without. The lamp stand nevertheless retains 

its posture with the help of an anti-slip silicon floor contact pad, 

and another resting against the wall. The Pure Talents ‘Contest 

jury at Cologne’s 2017 International Furniture Fair gave Osann 

– the master of design reduction -- First Place. At present he is 

working on a number of designs for Nemo, and has a number of 

new furniture ideas just around the corner.

The ‘Neo’ lamp stand uses an 
adjacent wall as a light diffuser 
and can dispense both direct 
or indirect light. The Neo leans 
casually against the wall and 
is retained by one anti-slip 
silicon pad against the wall 
and another on the floor, so 
dispensing with a base plinth.

6. Bernhard Osann knows how to 
use the laws of physics, as shown 
in his ‘Bird’ table lamp standing in 
perfect balance on 
a single foot.

DESIGNER
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HANNE WILLMANN

EMOTIONAL VS. 
RATIONAL

The irreducible minimum: Hanne’s ‘Astrée lamp (below) for 
Hartô is a combination of circle and cylinder. This is one of 
Hanne Willmann’s most recent designs and will shortly on 
the market.

Below left: casual, independent and natural – the ‘Lenz’ 
easy chair was designed for the young Berlin Label 
Bartmann.

Two hearts beat in Hanne Willmann’s breast: the emotional and 
the rational. Both sides are important to her and we discussed 
how she gets them in balance, her enriching cooperation with bed 
manufacturer Schramm, and the experience she gained in Mexico 
in her project with local craft businesses.

é

ô
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DESIGNER

Even when as a child at school her instincts and preferences 

were quite clear. Hanne’s favourite subjects were art and physics, 

influenced no doubt to a degree by her parents. Her mother restored 

furniture, while her father is an engineer. On the one side, there was 

the creative drive; while on the other the rationality following the laws 

of science – two aspects that merge to form a seamless union in 

Hanne’s designs.  Now living in Berlin, she said: “I am a very emotional 

person, and when I have finished a design I want it to be loveable. 

But I am equally interested in production processes and technical 

design.”  This perhaps explains the idea behind the ‘Lenz’ easy chair 

she designed together with Silvia Terhede-brügge for the new Berlin 

label Bartmann. Two gently curved wooden shells, backrest and seat, 

upholstered with quilted cushions, and held together with a cleverly 

bent sub-frame. The appearance is independent, almost iconic and 

yet straightforward and logical.

Hanne has run her own design studio in Berlin since 2015, the year in 

which she won the German Design Award ‘Newcomer Finalist 2016’. 

During the course of her studies at Berlin’s University of Arts -- and 

Elisava in Barcelona -- she also spent time with Autoban in Istanbul. 

She added: “This was a period of great intensity, even though we 

were perhaps less in the studio than demonstrating in the Gezi-Park.” 

Later, she worked for such firms as Werner Aisslinger and shortly after 

getting her Masters Degree she also taught at Dessau’s design High 

School. “Yes, I am quite goal oriented.” 

In addition to her own work designing for clients, since 2017 she has 

also taught at the UDK in ¬Berlin, but recently took a break from that. 

Hanne designed the ‘S4’ display cabinet for Tecta. Its simple 
lines blend seamlessly with the existing product range.

The ‘Willmann Vase’ for Menu, made of glass under 
a concrete cap.

ü
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The number of commissions has been increasing, and time is in 

short supply. One of the manufacturers for whom she works is 

Schramm. Two years ago she had a chance meeting with Angela 

Schramm and was inspired to design a bed to go into production 

straight away. “We got on like a house on fire, and it is an honour to 

work for a business like Schramm. You very seldom find this kind of 

quality anywhere in the world.” 

She gathered a different type of experience at the Mexico Design 

Week following an invitation from the German Embassy. Her 

exchanges with local craftspeople resulted in an exciting project, 

‘La Familia’: pottery tableware made in cooperation with a Mexican 

family craft business. She said: “it was absolutely great. There are 

seven brothers, and each one is master of a different technique!” 

German minimalism was combined with Mexican pottery skills. The 

designs vary considerably, but they all share total independence and 

clarity combined with pleasant simplicity.

The ‘Some Day’ bed for Schramm  has clear lines and special details, 
such as the wood rods on both sides.

Quite new: the ‘Tray Shelf’ for Woud, is a modular shelf 
system that can be assembled to any required height 
consisting of a series of wood trays and a metal frame. Trays 
can be positioned at irregular heights, creating space for 
odd-sized items.

This ‘La Familia’ collection of tableware was 
created together with a family of Mexican 
craftsmen. Striking is the mix of traditional 
pottery skills and Hanne Willmann’s simplicity.
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V&B-CEO Frank Göring said: “Our people are our most important asset. We want to give them ideal working conditions, and bring in the best talent from around 
the world to Mettlach. In this context, I am convinced that the refurbished ‘Factory Number 9’ is a major step in the right direction.” The building has more than 
4,000 m² floorspace on three levels, joined at the centre by a large open staircase and giving an unhindered view of all three floors.

Times change; and where Factory Number Nine was once the location for 
manufacturing processes and storage, Villeroy & Boch has created its new ‘Mettlach 
2.0’ office and conference centre. The building does away with old-style office 
structure.  Instead, it has an open plan with several different working areas promoting 
communication and cooperation.

NEW NETWORK 
WORKING 
IN EX-FACTORY
VILLEROY & BOCH

OFFICE

Partners Miriam Aust and 
Sebastian Amelung designed 
the filigree ‘Bond’ family (2, 3 
+ 4), consisting of a trolley, a 
height-adjustable work-table, a 
round incidental table and a low 
coffee table. Miriam said: “The 
form language of our peripheral 
furniture is graphic, the lines 
reminiscent of simple icons.”

ö
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Free space for fresh ideas: the original factory building had more 

than 4,000 square metres of floor space on three floors linked at 

the centre by a large oak staircase, giving an unobstructed view 

between the levels. This openness also symbolises the approach 

to work in ‘Factory Number 9’, with open communication and 

constant creative exchange. ‘Number Nine’ has three zones – the 

market place, work and networks – for the more than 200 Villeroy & 

Boch office staff engaged in marketing, the online-unit, PR, product 

development and management, each with its own work area. Each 

task has a suitable work zone. There are group working areas and 

project rooms for teamwork, also silence rooms for concentration 

and privacy. The networking areas also have temporary work and 

discussion areas.

The ‘Number Nine’ floors have 2,500 m² of sound absorbing Velour 

carpet creating a pleasant atmosphere. Villeroy & Boch chose 

specially made ‘Contract 1000’ supplied by Object Carpet and 

printed in the ‘Freestyle Rome’ pattern.

This timeless and tasteful quality grade carpet has restrained colours 

and blends beautifully with historic Villeroy & Boch tiles.

The visitor spots at once that the building is home to a bathroom 

and sanitary ceramics manufacturer: the creative toilet design gives 

the game away. No one toilet is the same as the others. There are 

seven, all fitted with Villeroy & Boch products grouped with different 

design themes and emphasised by suitable background music. 

Facilities include ‘Energy-Boost’ rooms in bold colours or metallic 

look; further a ‘Zen-Garden’, an ‘Amazonia-’ and a ‘Jungle’ bath -- 

unusual sanitary ware designs typical of the unconventional solutions 

in public areas.

 

During the redevelopment the company placed great emphasis 

on energy efficiency and sustainability. The building was fitted with 

no fewer than 550 sensors and control units linked to a central 

temperature, oxygen and lighting measurement and control system. 

An under-floor piped hot water central heating system regulates the 

temperature. In winter, heat is abstracted from the company’s own 

water well via a heat exchanger, and floors are cooled in summer 

by the reverse process. There is constant monitoring of the indoor 

air quality; if the concentration of carbon dioxide reaches a given 

threshold, additional oxygen is introduced to the air supply.
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The ground floor area around the staircase can be used by all members 
of staff, also the Creativity-Rooms and networking areas.

greatly enhanced with carpet supplied by Object Carpet, which blends 
with the historic Villeroy & Boch ceramic tiles.

The toilets are an undoubted highlight. After refurbishment, there 
are now seven sanitary installations, all fitted with exclusive Villeroy 
& Boch products grouped into different themes and provided with 
suitable background music.

OFFICE
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Häfele Design Studio Chiang Mai 

498 Chiang Mai-Lampang Rd.,  

Thasala, Muang Chiang Mai,

Chiang Mai 50000  

Telephone: (053) 240-300

E-mail: info@hafele.co.th

Häfele Design Studio Phuket 

Opposite  Big C, 81 Moo5,  

Chalermprakiet Ror-9 Rd.,  

Vichit, Muang, Phuket 83000  

Telephone: (076) 304-460 Fax: (076) 304-468

E-mail: info@hafele.co.th

Häfele Design Studio Pattaya 

Opposite outlet Mall, 140/89 Moo 11,  

Nongprue, Banglamung,  

Chonburi 20150 

Telephone: (038) 332-485 Fax: (038) 332-489

E-mail: info@hafele.co.th

Häfele Design Studio Hua Hin 

15/84 Hua Hin 29, Petchkasem Rd.,  

Hua Hin, Hua Hin,

Prachuapkirikhan 77110 

Telephone: (032) 547-704 Fax: (032) 547-705

E-mail: info@hafele.co.th

Häfele Design Studio Bangkok 

57 Soi Sukhumvit 64, Sukhumvit Rd., 

Phrakanong Tai, Phrakanong, Bangkok 10260 

Telephone: (02) 768-7171

Fax: (02) 741-7272

E-mail: info@hafele.co.th
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