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Effective Communication & Relationship
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* fnUQUAlSINnATANTSEoaNSs Deep Listening, Questioning, Reframe,
Organizing
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PART 1

*  anmIKIdryrnisdoanshiNAvUAUWINIIU

* Human Mechanism : nalnnsdoansveduuue

* DDG (Distort, Delete, Generalize) @rnnnnlinsdoansinitiou
* fonssu : InsFiodsutinsauIdonsdoansinwann

* Mindset Al§lunisdoansiioannouiinwann

* InATAlUNsEoans Deep Listening, Rapport, Paraphrase

* VCD: Mindset fiunsdoans

PART 2

¢ Emotion : Fact & Feeling Model
* Workshop : 1901UUTIUIOBNIED
* glouUsa Il Imprint ARAVUTUNNSHoaNss:nIUAAA
* sulionnsdoansiuaniunisnisinig giog IF Model
* Awareness Setting Nalnn:308IUNISWaIUUANGY (Deep Listening)
*  WnAnu: N1sWuIlUU Dialogue (FO8IVOUNTISANEU, N1SIINSHU)
* nsUANY : uv:Sulioaglsnuan uNsniinand
* DndauAInAtANsdeanshTEunnaduvasnsiuu
- NISIAAVADIUIRUIENADY I-Message
- nnsFoansifioliaodrinousouiio (Collaboration)
®  M1SaSWAUAUWUSMIY “UryBoaula” (Emotional Banking Account)
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PART 3

* Information Mapping : Ns3IAsY:KIloasindaulionsdoans

* Matching done:T8luria:snnUs:aud

* Analyzing NsdlAsn=Kiieyanidu Fact

® Organizing MSINOWENAUIEDISID

¢ Communicating nsdoans

*  dns:uounns Workshop llazCommunication Games (INUAUINgAUNISWUU,
msdnisuusUiuy, indediio Fact Sheet niounnsdoans, sUluunisiveu
3Iud Feeling TlunuNstE Line la:ainines, NMsaununiuunau, nsdeans
IUUADFOMD)

PART 4

® 10 Influence Techniques amsuﬁmsssﬂumsﬁams (Contrast, Reconfirm,
Metaphor, Key Take Away, Permission, Questioning, XUV, Storytelling,
Pain Point, Milton Model)

* Visualization nMsdoansnelunoudoansniouan (inside-out)

® TakelO

® Just2

* DNA Model (su:AURAI AR WBRRAWA Waauinsns:) : InSoulolunis
UnaullisTdns:uounis Role Play la:{Unuusounu

ANFDIST usBN AW AouBaNur $71A
02-243-1624 €© o consutant

fhon.d4@gmail.com @ www.d4.co.th



