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F O C U S M E D I A

T H A I L A N D



Established with great investment from 

Softbank, CDH investment Goldman 

Sachs more than 40 Million USD

2003-2004

Focus Media 

registered in Nasdaq

2005

Listed in  top100

of Nasdaq

2006

Joined China A-share

market with net worth

15 Billion USD

2015

Ranked 31st in the Forbes

Global Economy 100

2020

Cooperated with Kantar

group to create huge impact

on elevator advertisement

2009-2010

Established Thailand

office in 2019

2018-2019



Stock Market Value 15.53B USD

2022Y Annual Turn over 15.0B CNY

Daily Average Reach 400M+



We cover main

Thailand®s urban population

AD weekly coverage: 38,000,000+ eyeballs

300+

Brand Clients

800+

Media Growth

15,000+

Media No.



TRR

In 2024, We will focus on the development of condominium and landmark office building media networks.

Landmark in BKK



Office Building

130+ Buildings 1,200+ Screens



Residential

Luxury
Estimate Price:

8 ï20+M.
270+Buildings 1,500+ Screens



Residential

Premium
Estimate Price:

4 ï7 M.
900+Buildings 3,200+ Screens



Residential

Standard
Estimate Price:

1ï3 M.
2,500+ Buildings 6,800+ Screens



Landmark in BKK



MEDIA SCREEN FORM

55-inch LED Screen Size

H1120mm X V720mm

Screen Resolution

1920*1080 pixel

32-inch LED Screen Size

H757.8mm X V452.3mm

Screen Resolution

1920*1080 pixel

25-inch LED Screen Size

H584mm X V245.7mm

Screen Resolution

1080*2560 pixel

21-inch LCD Screen Size

(Image only)

Screen Resolution

1920*1080 pixel

BASIC INFO

Play time

6:00-00:00, 18 hours

Slot

15 sec. / 72 times / days

Material Change Date

Monday & Tuesday

Loop

15 minutes



Media Screen
Installation Location

25° screen
Inside the elevator

32° screen
Outside the elevator

55° screen
Outside the elevator



Elevator Elevator Lobby







Fragmented Information

In the past 20 years, the biggest change in the media environment is the unprecedented

complexity and fragmentation of information brought by the mobile internet.

Audience Distracted

Audiences have never been so distracted,

and media mix has become a complex project.

Changes in Audience's Catalyst Habits And Distribution of Media Types

Radio

Newspaper

Television

600,000+
Website Newspaper

40+ 1,000+
Publication

800
Cinema

50
TV&OTT

CHANGES IN THE MEDIA ENVIRONMENT



Why FMT Media

ELEVATOR

The elevator is a necessary infrastructure for urban 

development and a daily media touchpoint for white-

collar consumers

Á FMT's TAs see the ads every day as they enter and exit their homes and go to work, with 

an effective reach rate of more than 5 times per week, which is more frequent than other 

OOH media.

Á FMT's media format captures the time TAs spend waiting for and taking elevator to 

adequately deliver their message in a closed format.

Á In the closed space of the elevator, people will choose to actively watch the advertisement

when they feel bored and avoid embarrassment.

Á FMT's audience is urban white-collar workers but also mainstream consumers, opinion 

leaders of the community, to catch them is to catch the urban mainstream population.



DATA FROM CHINA

79% Elevator Ads
Reach Rate %

95% Internet 

Ads
Reach Rate %

51%
TV Ads

Reach Rate 

%
EFFICIENCY OF LIFT MEDIA

Elevator advertising has a high daily reach rate

and has rapid expansion in a period in 

Thailand.

High Potential Media



DATA FROM CHINA

EFFICIENCY OF LIFT MEDIA

Low-Interference

Lift media is less susceptible from cell phone interference

21%

41%

61% 62% 64%

45%

Cinema Ads Lift 

Poster Ads
Airport Ads

Internet

TV Ads
OOH

Billboard
Lift Ads



OOH Media

CHAOTIC

The photo of an intersection in the center of Bangkok

shows that the effect of advertising brand message is

disturbed by the chaotic environment and information,

and the outdoor media cannot form a continuous and

unified reaching effect.

Á Outdoor Billboard

Á Outdoor Electronic Screen

Á Commercial Banners

Á Car body ads

X   5

X   2

X   2

X   2


