




Master of Business Administration 

University of Sunderland 

Total Credits: 180, Duration: 1 Year

February 2027 Intake

Program Duration - 15th February 2027 to 28th January 2028

Graduation Certificates Sent from UoS to DPU - March/April 2028*

Semester 1 (60 Credits) 

15th February 2027 – 28th May 2027

Submission Deadline 28th May 2027

Course Code Course Name Credits

MGTM03 Digital Enterprise and Innovation 30

MGTM04 Corporate Governance and Financial Management 30

Semester 2 (120 Credits) 

7th June 2027 – 24th September 2027

Submission Deadline 24th September 2027

Course Code Course Name Credits

MGTM01 Strategic Leadership for a Sustainable Future 30

MGTM02 International Business in Context 30

MGTM05 MBA RESEARCH PROJECT (starts but does not submit) 60

Semester 3 (60 Credits)

11th October 2027 – 28th January 2028

Submission Deadline 28th January 2028

MGTM05 MBA RESEARCH PROJECT 60

*University of Sunderland (UoS) does not provide exact dates of grades and graduation certificate 
release. DPU will notify students upon information sent from UoS
Contact: admissions.ic@dpu.ac.th
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MBA Programme Specification 
 

1 Programme Description 
 Overview 

 
The Master of Business Administration (MBA) is our flagship postgraduate business course, designed to shape  
confident, forward-thinking business leaders. With a strong focus on leadership, international business, digital skills,  
and sustainability, this MBA will prepare you to lead in the modern workplace. 
Our modules are developed in partnership with employers, so what you learn goes far beyond the textbook. You’ll 
apply your knowledge in real-world situations through group challenges, industry projects, and opportunities to 
engage with local businesses. You’ll also hear from inspiring guest speakers, attend social events, and become 
part of a diverse and ambitious community of future business professionals.  
 
Specialisation Pathway at University of Sunderland after MBA completion.  
 
After completing your MBA, you can continue your studies with a PgCert in Digital Marketing and Analytics or 
Human Resource Management, allowing you to build deeper expertise in areas such as data-driven marketing, 
people management, or learning and development. The certificate is completed alongside the MBA and must be 
finished within the two-year time frame. Please note, the modules from the certificate don’t contribute to your MBA 
grade. 
If you’re looking to specialise, we also offer tailored MBA pathways in Human Resource Management, Finance, or 
Marketing, which is ideal if you have a particular career direction in mind. 
 
Where will I study? 
 
The programme is delivered at Dhurakij Pundit University Campus, Bangkok Thailand.  The final dissertation/project 
module involves independent research which will involve the student either working either in the designated Post-
Graduate Research areas on campus or at another location of their choice. 
 
How you’ll learn 
 
You’ll study two modules per semester and complete an individual research project. Each module is fully supported 
by an online learning environment where you'll access all the materials you need. 
You’ll attend weekly seminars where you come together to explore the module topics with fellow aspiring leaders and 
real industry practitioners. For each module, you'll submit an assessment to ensure you can progress. 
 

2 Programme Awards 
 Master of Business Administration   180 Credits Awarded 

 
  

3 Programme Learning Outcomes 
  

By the end of Masters Stage of the programme successful students will be able to do the following: 

 ▪ Demonstrate skills in the planning and management of organisational change using a cross-disciplinary 
perspective 

 ▪ Demonstrate critical thinking skills and the ability to conduct research into business and management issues 
 ▪ Demonstrate problem solving and decision-making skills to provide effective solutions to business problems 

 ▪ Critically evaluate and apply appropriate personnel and development approaches to enhance organisational, 
group and individual performance 

 ▪ Evaluate and monitor the success or failure of the medium/long term business mission, objectives, and policies 
of an organisation 

 ▪ Develop systems for the enhancement of organisational performance, and business processes, and for 
appropriate organisational development 

 ▪ Evaluate the impact of contextual forces on organisations including ethical, economic, environmental, social, and 
technological change issues 

 ▪ Compare the use and limitations of a range of research methods / techniques, both qualitative and quantitative, 
and an understanding of their strengths and weaknesses for providing information and evaluating options 

 

  4      Programme Requirements 
In order to complete this programme a student must successfully complete all the following CORE modules (totalling 
180 credits): 

          MGTM01 Strategic Leadership for a Sustainable Future 30 
          MGTM02 International Business in Context 30 
          MGTM03 Digital Enterprise And Innovation 30 
          MGTM04 Corporate Governance And Financial Management  30 
          MGTM05 MBA Research Project 60 
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     5      Employability 

             The programme contributes to the development of the following graduate attributes.   

 

           Professional Programme participants have a variety of work experience, with many participants having previous 

work experience in a management or leadership role. The course is designed to develop their skills 

and knowledge as managers in different sectors, and as such, the programme will ensure that 

participants engage in experiential learning through student centred teaching and learning 

experiences. The programme is accredited by the CMI Diploma in Strategic Management and 

Leadership Practice 

            Adaptable An adaptable manager/administrator is one who is able to respond to the diversity of changing 

business sectors.  Key elements of programme learning outcomes 3 and 4 provide participants with 

the opportunity to demonstrate effective communication using a range of media within management 

practice. As such, this graduate attribute is addressed by exploring a wide variety of approaches to 

active learning, such as live case studies, as well as considering how learning technology may be 

used to meet the needs of contemporary learners.   

            Engaged 

 

 

 

Individuals completing this programme are making an active contribution to the development of a 

society’s economy. Learning outcome 19: Evaluate the impact of contextual forces on organisations 

including ethical, economic, environmental, social, and technological change issues, specifically 

addresses this graduate attribute. The programme will utilise the participant’s prior work experience 

to examine different theories of management, marketing, leadership, finance, and human resource 

development across a range of business sectors.  Participants will be encouraged through the full 

learning outcomes to demonstrate engagement in their learning as they participant in a variety of 

experiential and student centred learning.   

 

Strategic Leadership for a Sustainable Future (30 credits) 

Analyse theoretical approaches to leadership before applying these to strategic and sustainable business issues. 

Engage with business leaders to identify and develop the employability skills sought after in the digital and global 

work environments of the future. Conduct reflective practice throughout the module, working to develop a deeper 

understanding of your own leadership style and identify areas for future development as sustainable business 

leaders.  

 

International Business in Context (30 credits) 

Explore the unique opportunities and challenges of conducting business internationally as globalisation and the 

digital revolution have increased global connectedness in business. Develop innovative and sustainable solutions 

and strategies for current and emerging international business issues. Critically analyse approaches to leadership 

and management in a strategic, international business context to develop diverse stakeholder management 

acumen and digital business competencies. 

 

Digital Enterprise and Innovation (30 credits) 

Gain an insight into digital enterprises and the nature of sustainable innovation. Explore issues of culture, 

communication and leadership within digital enterprises considering the unique opportunities and challenges they 

face. Work in conjunction with local and national digital enterprises, and apply your understanding of the underlying 

theoretical concepts learned to authentic business challenges and develop your digital competencies for future 

employability.  

 

Corporate Governance and Financial Management (30 credits) 

Engage in the exploration of portfolio management and wealth planning, as well as risk diversification, by focusing 

on creating a sustainable investment portfolio through examination and analysis of financial data of listed 

companies.  Examine various financial management concepts such as capital structure, investment appraisal 

techniques and mergers and takeovers through real-life case studies. Develop transferable skills needed for roles 

within financial institutions, stock broking, investment and portfolio management, treasury, and corporate finance 

departments of companies.  

 

MBA Research Project (60 credits) 

Critically examine a suitable topic by completing a research project into an organisation or industry sector with 

which you are familiar. Complete a series of personal competence, digital skills and research methods seminars all 

designed to support your research project. Develop a critical understanding of the role and importance of research 

into sustainable business practice, and by investigating an authentic business issue, you will be better prepared for 

your return to, or entry into, the world of work, along with an enhanced awareness of your own professional 

development as a future business leader.  

 

Accreditations and approvals 
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