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Uil 1 - N1397959n§1U GRC azinAuilausunesdns (GRC Foundation & Context)

Sufi 2 - ﬂaqwéLLazm’%'aqﬁaém%fumiyjsmms GRC (Integration Strategies & Tools)

Sufi 3 - msriu fany LLazU%fuﬂqqashwiaLﬁm (Monitoring, Reporting & Improvement)
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EP 2. Strategic Planning Masterclass: ulasnagnsgnisujjunaseiidnsauazionald

Suit 1 - NIINIINFIWLALNITIATIITINALNS (Foundation & Strategic Analysis)

Sufi 2 - NSMNUANAENSKALN1TIUHUUAURNTS (Strategy Formulation & Action Planning)

Sufi 3 - melU nsfinsna warnsuSulEey (Deployment, Monitoring & Adaptation)
- myysannsuaziBoslosiuinasi SE-AM fu S
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$udl 1 - msnsnguLaziruaiiemadanagns (Foundation & Strategic Context)

Sufl 2 - W ANNTTUIUNSUSMSAUEYS (The Risk Management Process)

5’14‘1’71' 3 - ANTNUNIU miﬁaa'ﬁ kaZN1991891URE (Review, Communication & Reporting)

- MIYIUINSUaITaNleaiuINma SE-AM A1 RM & IC



CIRDP

wndEmnriud fuuasimunsenanny

EP 4. Customer-Centric Transformation: Waﬂiauaﬂﬁniﬁjmsﬁﬂgﬂﬁ’]L‘ld]ug]uéna'm
Fuil 1 - m3nanagmsuazyharundlagnén (Strategy & Customer Insight)
Suil 2 - msasUszaunsaiLazAUEURUS (Experience & Relationship Building)
Fuil 3 - mMswRLIINTIIRaTNTYIAINATS (Innovation & Integration)
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EP 5. Stakeholder Engagement Strategy: Usvnsduwussauiia fdnlagiiduladude
Fui 1 - myneegnsaansuayliasgvigilaiuladiudy (Strategy & Analysis)
UM 2 - 1PANNTLUIUNTASNAMNEUNUS (The Engagement Process)

Ui 3 - NMIANMIUNALAZNITIIB9U (Monitoring & Reporting)
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Sufi 1 - ﬂ'm'mﬂaqwéuawﬁ“um?{auﬁw%’ayja (DT Strategy & Data-Driven)
Jufl 2 - NsUTMIINNISUoyauarAUUaensie (Data & Security Management)
Fuii 3 - msaensoilemsgsianaznsiluldads (Business Continuity & Implementation)
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Sufi 1 - ﬂ'm'mqwﬁmamil,azﬁﬁ’umﬁlauﬁﬁ’] (Strategy & Leadership)
Fuil 2 - mMsuTmsuazAUYUNYwE (Talent Management & Development)
Fuiit 3 - msaanalnatiuayuuas Tamssueadng (Enablers & Culture)
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Uil 1 - Msnanagnsuazasanisldinsiu (KM Strategy & Engagement)
Fuiil 2 - nsvvIuMsuaziedesilednnisaug (KM Process & Tools)
Sufl 3 - myTanakarnIasIRadns (Measurement & Impact)
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MWn 1 - maaaﬂLL‘U‘UE;Vlﬁmam‘l,l,aSﬂizmumiu"i’@miiu (CIS Strategy & Process Design)
Fuiil 2 - msuImsdamsuazmsidenlesszuuiing (Portfolio & Ecosystem)
Fuil 3 - M3fanauazmsUTUUTIEgAeLes (Measurement & Improvement)
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EP 10. Value-Added Internal Auditing: 8n3zAvU IA gjmil,‘flu Strategic Partner
Fuil 1 - unum Tassaie uazanasiBvesnsnaeunielu (Roles, Structure & Competency)
Fuil 2 - EBnnszuIuMIUFTRIUATIAEEU (The Audit Process in Action)
Fuii 3 - msdeans mslAEnw uavmsa31aRaiAn (Communication, Consulting & Value Creation)
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