
 

  
 
 

SPD 417/318 Strategic Communication for Social Changes 
 

Semester 2   2561-2 
Date: January 18 - May 24 

 
Credits: 3  
Room:   SA307 
Time:  Friday, 13.00 – 16.00   
 
Course Coordinators:  

Dr Daniel McFarlane  
Email: danielmcf@gmail.com   
 
Ajarn Carolann Minnock 
Email: cminnock@internews.org 

  
 
Course Description:  
 
The course will provide a basic grounding in contemporary mass and new media 
communication theories and models. Students will gain insight into how media shape 
social and political values and impacts behaviour so they can engage in effective planning 
and designing of communication materials used for social and behavior change. Students 
will learn theories and techniques for strategic change, apply knowledge in research 
projects and learn how to integrate communication concepts in on-going projects.   
 
Course Objectives  
1. To understand mass and new media communication theories and models related to 

strategic planning  
2. To understand social and behaviour change theories 
3. To explore the process of communication planning and develop skills for social and 

behaviour change.  
4. To understand how mass media and new networked media is shaping society and 

presenting new social and political challenges.  
 
Grading: 
 
  Grading Rate:  
 

A  B+  B  C+  C  D+  D  F  W 



   
 

1. Class Participation  20% 

2. Project Presentation   30 % 

3. Final Examination  50% 

Total   100% 

 
1. Class Participation: Students will be assessed based on their attendance and 

participation in class activities. A key element of class activities is Google Classroom 
assignments which will be assigned on a periodic basis. Therefore, it is imperative 
that all students sign-up to course’s Google Classroom which will be managed by Dr 
Daniel McFarlane.  

 
As part of class participation, it is expected that students do required readings prior 
to attending classes. The required readings are specified in the course guide below. 
For book-length readings, students are only required to read a summary, which will 
be posted in the class’s shared Google drive. St 
 

2. Project Presentation: Students will be expected to work in small groups to analyze a 
real-world social or behavioural change campaign and make recommendations for 
improving it. In groups, students will present their analysis to the class over 
schedule spanning Dr Daniel McFarlane. The project will be stipulated the 
beginning of the semester and students will agree on the schedule of their 
presentation. It is expected that students consult with Dr Daniel McFarlane in 
preparation of their presentations.  
 

3. Final Examination: The semester will be concluded with an exam consisting of essay 
questions based on the content of the course. Students will be fully briefed about 
the exam in the final weeks of the semester.  

 
 

Course Schedule 
  TOPICS  DATE 
1   Introduction to Strategic Communication for Social Change  18/01/2019 

2   Communication and Social Change Theory  
 

25/01/2019 

3    Communication: Shaping Culture and Values   01/02/2019 

4   1st Special Lecture By Internews: Media and Development  
 

08/02/2019 

5   From Mass to Networked Communication   15/02/2019  
 

6  Storytelling for Social Change 
 

22/02/2019   



7  2nd Special Lecture by Interviews: Digital Tech and 
Development   

01/03/2018  
 

  Midterm Exam Week  
 

No Exam 
 

8    The Mobile Phones and Other Communication Tools of 
Development 

15/03/2019  

9   Social Media and Social Change  
 

22/04/2019 

10  3rd Special Lecture by Internews: Combatting Fake New 
Mis/disinformation 

29/04/2019  

11  Persuasion Technology  
 

5/04/2019  

12 
 

Social Psychology in Online and Offline Communication  
  

Date to be 
advised  

  Songkran Week  12-18/04/2019 
 

13  Communication Technology and Threats to Democracy and 
Social Harmony  

26/04/2019  

14   4th Special Lecture by Internews: Stories from the Field  
 

3/05/2019  

15  Course Review   
 

10/05/2019 

  Final Examination 
 

24/10/2019 

 
 
COURSE GUIDE  
 
Week 1: Introduction to Strategic Communication for Social Change 
Lecturer: Daniel McFarlane 
- How is the course structured?  
- What are the expectations, standards of class participation and communication?  
- What does it mean to apply critical thinking to analyze the relationship between 
communication and social change?  
 
No Reading 
 
2. Communication and Social Change Theory 
Lecturer:  Daniel McFarlane 
- What the core theories of communication for behavioural and social change?  
- How does Kahneman’s conception of fast and slow thinking help to explain how different 
kind of communication techniques impact human decision making and behaviour?  
- What are Roger’s stages of innovation diffusion and how could it explain how transmit 
through society?  



 
Readings:  
Kahneman, D., & Egan, P. (2011). Thinking, fast and slow (Vol. 1). New York: Farrar, Straus 
and Giroux. (summary copy to be supplied).  
Rogers, E. M. (2010). Diffusion of innovations. Simon and Schuster. (summary copy to be 
supplied). 
 
3. Communication: Shaping Culture and Values  
Lecturer: Daniel McFarlane 
- How is the media used to shape cultural, social and political values?  
- What are the relations of power in media production that impact how media is used?  
 
Readings:  
Pratkanis, A. R., Pratkanis, A., & Aronson, E. (2001). Age of propaganda: The everyday use 
and abuse of persuasion. Macmillan. (summary copy to be supplied). 
Herman, E. S., & Chomsky, N. (2010). Manufacturing consent: The political economy of the 
mass media. Random House. (summary copy to be supplied). 
 
 
4. 1st Special Lecture By Internews: Media and Development  
Lecturer: Brian Hanley, Regional Director for Asia 
- How does Internews’ work globally and regionally, and how it differs from StratComms?  
Seila Sar, Regional Monitoring and Evaluation and Gender Inclusion Specialist (Cambodia) 
- How does Internews monitor the impact of communication campaigns?  
 
5. From Mass to Networked Communication and the Impact on Social Movements 
Lecturer: Daniel McFarlane 
- What are the differences between mass and network communication?   
- How networked communication reshaped society and power relations?  
- How have social movements been transformed in the age of the internet and social 
media? 
 
Readings:  
Castells, M. (2011). The rise of the network society (Vol. 12). John Wiley & Sons.  
Chapter 1.   
Castells, Manuel (2011). Social Movements in the Age of the Internet. LSE Podcast.  
http://www.lse.ac.uk/lse-player?id=1266  
Morozov, E. (2011). The net delusion: How not to liberate the world. Penguin UK. (Summary 
copy to be supplied)  
 
6. Storytelling for Social Change 
Lecturer: Dr Neil Gains, Managing Partner of Tapestry Works.  
- What’s the importance of stories and myths in cultural and social change?  

http://www.lse.ac.uk/lse-player?id=1266


- How are stories incorporated into social and behavioural change campaigns?  
 
Readings:  
Gottschall, J. (2012). The storytelling animal: How stories make us human. Houghton Mifflin 
Harcourt. 
Campbell, J., & Moyers, B. (2011). The power of myth. Anchor. 
 
7. 2nd Special Lecture by Interviews: Digital Tech and Development   
Lecturer: Daniel McFarlane 
Environmental reporting the role of media and its impact Kok Eng Amy Sim Earth 
Journalism Network – Asia Program Manager 
Digital communication and technology for development Surachart Sooma, Information 
Officer 
 
8. The Mobile Phones and Other Communication Tools of Development 
Lecturer: Daniel McFarlane 
- From printing press and the transistor radio to mobile phones and the internet, how have 
communication tools been understood to transform social relations and impact 
development? 
 
Readings:   
Ling, R., & Donner, J. (2013). Mobile communication. John Wiley & Sons. Chapter 1 (Google 
Books).  
Horst, Heather, and Daniel Miller (2006). The cell phone: An anthropology of 
communication. Berg.  Chapter 1 (Google Books)  
 
9. Social Media and Social Change 
Lecturer: Daniel McFalane  
- What is the concept of scalable sociality and how is useful in understanding social media?  
- How is social media adopted in different cultural contexts?  
- Why do people share content online and what forms of content are more likely to be 
shared?  
 
Readings:  
Miller, D., Costa, E., Haynes, N., McDonald, T., Nicolescu, R., Sinanan, J., ... & Wang, X. (2016). 
How the world changed social media.. UCL press. 
http://discovery.ucl.ac.uk/1474805/1/How-the-World-Changed-Social-Media.pdf 
Berger, J. (2016). Contagious: Why things catch on. Simon and Schuster. (summary copy to 
be provided).  
 
10. 3rd Special Lecture by Internews: Combatting Fake News and Mis/disinformation 
Lecturer: Carolann Minnock 
- What is fake news?  



- Why is it spreading and what is its impact on society and politics?  
- How do organisations like Internews try to combat fake news?  
 
No Readings.   
 
11. Persuasion Technology  
Lecturer: Daniel McFarlane 
- What is BJ Fogg’s model of B=MAT and how is it used by technology companies to shape 
behaviours? 
- How are triggers and rewards used to impact behaviours?  
-In using B=MAT and various cognitive tricks, what are technology companies seeking to 
achieve?   
 
Readings:  
Eyal, N. (2014). Hooked: How to build habit-forming products. Penguin. 
Fogg, B. J. (2002). Persuasive technology: using computers to change what we think and do.                             
Ubiquity. Chapter 1 (Google Books)  
Harris, Tristan (2017). The Manipulative Tricks Tech Companies Use to Capture Your                       
Attention. Ted Talks  
https://www.ted.com/talks/tristan_harris_the_manipulative_tricks_tech_companies_use_t
o_capture_your_attention 
 
12. Social Psychology in Online and Offline Communication 
Lecturer:  Daniel McFarlane 
- What are heuristics and how are they leveraged to impact behaviours in the online and 
offline world?  
-What are behavioural economics and the concept of paternal libertarianism?   
-What are the ethics of leveraging heuristics and psychology for social change?  
 
Readings 
Richard H. Thaler, Cass R. Sunstein (2008) Nudge: Improving decisions about health, 
wealth, and happiness. Springer (Summary copy to be provided).  
 
 
13. New Media  and Threats to Democracy and Social Harmony 
Lecturer:  Daniel McFarlane 
- What is targetted or personalized communication and how is in digital communication 
channels like Facebook?  
- How is AI used to curate content that is accessible through digital media like Google 
search, Facebook and Youtube? 
- Why do echo-chambers emerge on new media platforms and how could they be 
contributing to political polarisation?  



- How do political entities take advantage of the structure of new media to create 
information disorder and spread hate speech?  
 
Bartlett, J. (2018). The People Vs Tech: How the internet is killing democracy (and how we 
save it). Random House. (copy of summary to be provided).  
O'Neil, C. (2017). Weapons of math destruction: How big data increases inequality and 
threatens democracy. Broadway Books. Chapter 10 (Copy to be provided)  
Etter, Lauren (2017). What Happens When the Government Uses Facebook as a Weapon? 
https://www.bloomberg.com/news/features/2017-12-07/how-rodrigo-duterte-turned-faceb
ook-into-a-weapon-with-a-little-help-from-facebook 
 
14. 4th Special Lecture by Internews 
Lecturer: Carolann Minnock  
- What are the Internews field stories from Afghanistan, Myanmar, Thailand and Sri Lanka 
- What are the cases of  Buddhist extremism and the media in the region?  
 
15. Course Review 
  

https://www.bloomberg.com/news/features/2017-12-07/how-rodrigo-duterte-turned-facebook-into-a-weapon-with-a-little-help-from-facebook
https://www.bloomberg.com/news/features/2017-12-07/how-rodrigo-duterte-turned-facebook-into-a-weapon-with-a-little-help-from-facebook

