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12. ANMNLELINIHLATAR (Credit Risks)
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ANALFLIATHAAA (Market Risks)
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ANMNLTLIAMENINARDY (Liquidity Risks)
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ALY Il (Emerging Risks)
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1912BIANNLEL (Risk Owner)
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A1ATNITIANITAMNLE LS (Risk Management / Mitigation / Control Measure)
' . o a . ;4 o
UIATAT NIDUWINWNDIANTAINKA UazAUAUNTIUATAOURBEIGAANNLTDS Tianald
| A va waf] ¥vo a o Aad v a_ A
LWINNATN 9 @]’INYIVLGIW’%’]‘SM’] LLa::anglvxmmumi I@]El‘ﬂ’ﬂl]&l’)ﬁﬂ’]i vl(ﬂLLﬂ NIIR[NLNE
L%@lﬂ’]iﬂiﬂﬂmﬁm (Terminating Risk) A15lauANNLRE S (Transferring Risk) NIRRT AL
lannanIananszny (Treating Risk) %38 N3883TUAINULFEIU (Taking / Tolerating Risk)

LA

ulonnouszuwl fiddmumsimanuiies pifsadmihoniannsigulnanilnauazgaamnimy w1 9310 10



‘ ‘ b
Crgrov®

CONSUMER

18. szAuAMNLREINBaasula (Risk Appetite)
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